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KETTERING HEALTH NETWORK
ONE OF THE TOP TEN HEALTH SYSTEMS
[N THE NATION

THANKS TO QUR EMPLOYEES. PHYSICIANS AND VOLUNTEERS.

I'here are many picture-perfect reasans the Kettering Health Network was named
one ol America’s top 10 health systems® You'll And those reasons in the dedication
shill and expert care delivered by our team of ralented healthcare prolessionals

I'he proot was obviows when the independent Thomson Beuters mting firm evaluated
health systems across the Linited Smates. They considered factors such as moralicy
complications, patient safety, average length of stay and other core measures. This
recogniton underscores our approach o providing best in the nation healthcare
throughour the region

1":'?(.' mvite you o |L'|'H'l'l maore 4l |L|1nttwurk.urg:"thmnsun.
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FOR EVERY W IN LIFES JOURNEY.
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" KETTERING

HEALTH NETWORK™

KETTERING MEDICAL CENTER

CGRANDVIEW MEDHCAL CENTER

GLEENE MEMORIAL HOSPITAL

SYCAMORE MEDICAL CENTER

SOUTHVIEW MEDICAL CENTER

KETTERING BEHAVIORAL MEDICINE CENTER

AN OO0 SATELLITE FACILITIES

KHNETWORK.ORG/THOMSON



@ Only Space Management has Level 1 Certified
Cleaning for Health Technicians. We are NOT old
school janitors, we are The Building Maintenance
Professionals!

Our Cleaning for Health, Cross Contamination
Prevention, and hospital grade Infection Control
Systermns together with a lightning fast local support
team are why smart Facility Managers select
Space Management to maintain their buildings.

The experience base includes:
Healthcare / Research

Class A Office

Multi Tenant High Rise

Manufacturing / Warehouse / Industrial
Federal & Municipal Government

Law Enforcement

Public Transportation / Aircraft
Education

Retail / Malls

Sports / Entertainment Venues S pAcE

Recreation M ANAGEMENT

Building Maintenance Professionals

Tel 837 2546622 | Fac 8372526622 | www spacemanagement.com
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The Fine Art Of
Strategic Marketing.

In every intuitive action, with every masterful stroke,
Hafenbrack Marketing creates success.

Throuah careful calculation, advanced understanding
and proficlent execution, we strike the delicate
balance between unbridled ereative marketing and
intelfigent business communication.

After 25 years, we have marketing dawn to a science
antd have ralsed IL to an arl. Discover for yoursel{

and your business the Fine Art of Strategic Marketing
at Hatenbrack.com,

@

HAFENBRACK MARKETING

THE IDEAS TO POWER BUSINESS

TEL 937 424 B95S0 WWWHAFENBRACK.COM
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Set an appointment
with the future
of your business.
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Aileron
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N!erun !5 o fesolre !u: ohwhisrs: ¢I
private business, desiged o provide e\
sUppor Lnr:aeledga ioals and guidanceas 1 "- N
they pursie professional manogemant, Alleron’s ser'.rf-mq

rinclude programs ond workshops, pesr callabortian, mﬁﬂﬁm
¢consulling and an inspining and enermetc envifonment lor mesting, lauﬂ'rrng
and slategic thinking. Alleron will help you define your wsion and develop yolir plan
1o move your orgonization 1o the next leval

Contact us today to meet with an Aileron representative.
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AILERCMN | BBAD WILDCAT RCAD | DAYTON, OHIO 453719135 | 937.659:6500 | TOLL FREE B88-B80-6139 | WWW AILEROMN NET




A Driving Force In The Region’s Economy
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its time to ride

Not just passing through... we're making a difference
RTA hias a proud legacy of contritiuting 1o the economic strength and quality of life in the Dayton region fhrough the services we provide

You can count on us to deliver the workforce needed to gel the job done. We even ofier ihe Smart Choice™ program, which provides
a range of tax-free, commater benelit packages io employers thal suppon public fransportation for
L - ] ..—5"——1-—1.
I -
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their employees. Just give us a call, we'd be happy to discuss ways we rmight better serve your
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Grealer Dayton Regional Transil Awewthorily
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FOCUS is a quarterly publication of the Dayton
Area Chamber of Commerce. It is distributed to

Chamber members and regional businesses. Copies
are available online at www.daytonchamber.org

The Chamber is not responsible for advertisements
included in this magazine.

No article may be reprinted without the permission
of the Dayton Area Chamber of Commerce.
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1 Chamber Plaza
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Dayton, Ohio 45402-2400
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PRESIDENT'S Message

FOCUS ON:
HEALTHCARE
REFORM

Over the last
10 years when
visiting Chamber
members  and
asking them to
identify their top
business issues, the
affordability of healthcare for their employees
has consistently been #1, 2 or 3 in their
rankings. No wonder that healthcare reform
has finally made it to the forefront on the federal
level and may ultimately produce some
significant changes in the very near future.

Your Chamber has always been engaged
in this issue. We have one of the best
association healthcare plans in Ohio —
ChamberCare. We have organized healthcare
summits with keynote speakers such as former
U.S. Speaker of the House Newt Gingrich.
And we have formalized wellness programs
for employers all over the region.

But frankly that just is not enough. We all

must do more.

The recent federal legislation is diluted,
complex and in many instances “off point”.
If we are to have federal legislation, it must
be focused on items that can produce real
deliverables. As this goes to press, our Board
and Legislative Committee are developing our
Chamber’s position; not around a specific
piece of legislation but rather key tenets or
principles we believe will drive real change
for positive outcomes.

These tenets are:

* Reform should provide clear access to
healthcare for all American citizens

* Reform must lower costs and provide
affordable insurance plans

» Tort/litigation reform must be part of the
reform package

* New taxes or fees cannot be imposed on
the business community

* Reform must not add to the nation’s deficit
¢ Insurance costs must be disbursed over all users

¢ Medicare and Medicaid reform is needed

to eliminate fraud and streamline services

* Businesses must require more individual
responsibility and plans must be more

consumer and wellness driven

* A federal public option is not the answer
as it would be bureaucratic and laden
with problems like other government-run
plans such as Medicare and Medicaid

» Coverages can be pooled through private-
sector association and industry plans

* Increased private-sector competition in the
marketplace will drive down costs

* Insurance policies must be portable and
the practice of rescission, the denying
coverage for insureds, must be eliminated

While some may disagree, these ideas from
the business community are a logical start.
We are actively sharing these tenets with
our elected officials but will continue to
solicit your thoughts and feedback on this
very crucial issue.

One thing is for certain — healthcare will
change. But how it changes and what
affects these changes will have on an already
“stressed” economy are to be seen. Let’s
hope our federal legislators are as logical
as our members in developing future policy
consistent to your key tenets on healthcare
reform. — Ml

Ml

Phillip L. Parker, CAE, CCE
President & CEO
Dayton Area Chamber of Commerce

%
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FOCUS is a “green” publication. The paper is made from 30% recycled fiber with
" chlorine-free pulp timber from managed forests. The soy-based ink meets all requirements

of The American Soybean Association.
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Leadership Dayton
LEADING TOGETHEHR

A Progrum of the Dayion Area Chamber of Commerce

INTRODUCING THE

CLASS OF 2010

Leadarship Dayton, & program of the Dayton Area Chamber of
Commuice, i5 8 pramier lwadership developmant program
designed to idantily, educate and motivate 8 natwork of
community leaders and incraase the individusl™s capacity to
sorve the Dayton reglon. Selacted participants learn throogh
saminars, small work groups, panel discussions, direot
interaction with community leaders, and @ varioty of
expenantial sctivities. Leadarship Daytan ie the fourth oldest
continuously operating community leadesship pragram In the
United Stetes, The class af 2010 wos sefected from aver G0
applicants fraom the groatar Dayton region

PLEASE WELCOME THESE FUTURE LEADERS WHEN
YOU SEE THEM IN THE COMMUNITY,

Matt Arntz

Hugh Bolton
James Bosse
John Buscemi
Sarah Carter
Bryan Chodowski
Beth Churchill
Marty Coates
Rebecca Cole
Erik Collins
Stacia Edwards
Diane Ewing
Diane Farrall
Jacque Fisher
Daniel Gentry
Janet Grant
Leslia Grooms
Christy Hagerman
Shaun Hamilton
Matthew Hayden
Seth Hummel
Janet Jones
Maha Kashani
Raj Kejriwal
Jamie Kenny

Natalie King-Albeart
Scott Knebel

Joni Magnus Ramsey
April Meschar
Sheldon Mitchell
Tim Papper

Steven Petitjean
Theresa Plaspohl
Nancy Robie
Steven Rubenstein
Walter Sackett
Annette Schmeling
Leigh Sempeles
Marc Smith

Ty Stone

Bryan Suddith
Karen Thomas
Mark Vest

Lisa Wagner

Arial Walker

Brian Wright

Diayton Area
Chamber of Commene

Now more than ever, this
IS the timeito ee nuv

properivinsi

— new in_stallaﬂ 0

— preventative mé

— repair
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HOUSER
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¢ONCRET E

m.huuse:daphaltr. oncrete, com

7 “GOLD RUSH”

South Central Ohio MSDC's
ANNUAL AWARDS GALA & SILENT AUCTION
NOVEMBER 12, 20409 - 6:00 FM

Sguecls] Koy Spaasar

Lavis jff!{:[;/

[ ]
Th Fin Sy S fremm, Pl Wb Boprmsnismad

The Savannah Center

5531 Chappell Crossing Bhad.
West Chester, Ohio 45069

FOCUS VOL. II, NO. 4 — 09

o
()



TABLE Of Contents

We’re Not Your Mother’s RTA ............. 06 y 4
Economic Indicators ........ooooccerrrssseocee 19 Alphabet Soup of Health Plans — Continued_from our

HRAs — The Alphabet Soup
Of Health Plans..........cccccoovveeiiiveennnnne. 14

Getting Down To Business

With Senator Sherrod Brown ................ 16
Sinclair’s Workforce Development......... 18
PNC Economic Outlook Survey............ 20
—_
ooseDayton.com —
> ChooseDay
,U_a Attention Employers! .......c.cccoerenecnne 22
m
American Heart Association —
@) Young At Heart.......ccooeeeiincncinnnns 23
-
e Member Profile — Early Express .......... 24 -
g Chamber Chatter.......c.ccoeveveneneeniennens 25
_|
m Chamber Purchasing Opportunities...... 26
Z
— New Members List.....c.ccoccoevineneneinnne 28
wn
Board Nominations.......c..ccceceeerveveennns 30
Calendar of Events.......cccccovevvecvencnnnnne. 35
3
| Th
! C
o
: Cover
9
- Greater Dayton RTA is this issue’s
O  premier sponsor. Pictured is Mark Donaghy,
@ Executive Director of Greater Dayton RTA.

o
'S



- I
A
#’*I

T
L=

HOMEWOOD
SUITES

— Hilton ——

Make Yourself at Home!

Dayton Seuth [ Dayten Matl
3100 Contemporary Lane
Miamisburg, OH 45342
(g37] 432 0000

A spacious suite, complimentary hot brealkfast daily, and complimentary
high-speed internet access. All for less than you might think. Visit
homewoodspites.com or dial 1-8oo0-CALL-HOME",

homewoodsuites.com

o ) T
| lehllnnlumu]\x 1-Boo-CALL-HOME

Our Local Website:

www . welcomehomewood.com

o
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it’s time to ride

BY THE NUMBERS

860.8 mullion

current operating budget

all- 5 :
650 =% -

approximate number of employees

400 —

approximate number of drivers

280

approximate number of buses
on the street each day E

11 malhon

passenger trips each year

27 .
3313

bus stops

s

= "
e .

L —_—

Mark Donaghy,
Executive Director of Greater Dayton RTA



RTA has unveiled a completely new

look and attitude. You won't be

able to miss the impact of the new
green-themed buses and signage.

“We’re not your

MOTHER'S ***

By Vince McKelvey

Restructured, rebranded and
reconnected to the communaty...

we’re not your mother’s RTA.

When Executive Director Mark Donaghy
arrived at the Greater Dayton Regional
Transit Authority about four years ago, he
found an agency effectively cut off from
critical pieces of the Dayton community.
Burdened by negative media reports and
a damaged public image, RTA “kind of
withdrew,” he said.

“The relationships that typically I would
think would need to be strong ... just weren’t
there. We weren’t engaged with the chamber,
we weren’t engaged with the downtown
partnership, even to a large extent with local
government,” hesaid. “Wewanted to getback
out and re-establish ourselves in the community
and say ‘this is what good transit does for

5 3

the community.

And good transit, of course, does more than
move people from point A to point B. It’s a sign
of community vitality; it supports local projects
and special events, and it drives economic
development by enhancing quality of life
and delivering workers to the businesses.
“We implemented a great number of strategic
changes to try to give ourselves an extreme
makeover to change a number of things,”
Donaghy said, including RTA’s perception
among riders, businesses and local govern-
ments, and the general public.

What’s the story now? “I’d say, we’re not your
mother’s RTA. This is a new and maybe
reinvigorated RTA.”

NEW TRANSIT CENTER
EMBODIES CHANGES

The latest and very visible sign of change is
RTA’s downtown transit center — a high-tech
hub that opened for passengers September 1.
The transit center gives customers a safe, secure
place to catch their bus, protected from the
weather. But it also helps to address a downtown
perception problem. RTA has now moved its
main transfer point from the street — where
loiterers mixed with riders and crowds led to
occasional problems — to the transit center.
There RTA can enforce codes of behavior and
restrict access only to bus riders. The $9.6 million
project, adjacent to RTAs headquarters,
also eliminated adowntown eyesore by razing
the long-vacant Admiral Benbow hotel.

The center was designed by RTA staff and is
unique because it accommodates RTA’s mix
of electric trolley and diesel buses, Donaghy
said. It’salso chockfull of passengeramenities
— WI-FT service, indoor and outdoor waiting
areas, interactive kiosks for planning trips,
and GPS-driven alerts let riders know
when their bus will be arriving, “It’s a big
improvement over what they had standing
outin the street,” Donaghy said. “It operates
like a nice big-city transit hub.”

“To me it’s a key, too, to help sell our
downtown,” he added.

SUPPORTING BUSINESS, DEVELOPMENT

Helping to sell downtown and the Dayton
areais part of RTA’s mission. “We want to be
another tool in the tool box for the folks who
do economic development,” Donaghy said.
He works with local development officials
when there’s a project in the offing, discussing
how to get workers to a prospective facility.
“That’s where our sales to business is. We
try to be as flexible as we can to get people
where they need to be. In that way, we think
we’re a crucial component of economic
development and we’ll continue to do that.”

(continued on page 08)
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(continued from page 07)

RTA also tries to accommodate existing
that
transportation need, and wants to help

businesses might have a special
companies that want to help employees
RTAs

program provides a tax incentive to employers

commute by bus. SmartChoice
that offers commuter benefit solutions to
workers, but Donaghy said companies don’t
have to buy bus passes for their employees
to get help from RTA. Simply offering RTA
passes for sale would be welcome. “We’ll
come out at break times, and set up a table
and teach people to use the bus system if
they want,” he said.

STRATEGIC PLAN SETS THE WAY

Months after Donaghy took office, RTA
set out a three-year strategic plan to bring
the agency’s budget under control, improve
service quality, and make the agency more
accessible and engaged with the community.

It began with a management reorganization
that eliminated about 30 positions, Donaghy
said. RTA had been living off of cash reserves
for a number of years, but the surplus was
evaporating and the agency was committed
to ending deficit spending. RTA reached
out to employees for cost-saving suggestions
and “you would be amazed at what people
came back with,” Donaghy said. A group of
administrative assistants offered ideas that
added up to a couple hundred thousand

The latest and very visible sign of change is RTA's eagerly-anticipated downtown Transit Center —

a high-tech hub that opened for passengers on September 1, 2009.

dollars. “We ended up taking $3 million out of
our overhead in annual costs,” Donaghy said.

Finances remain a challenge. Service cuts
and a fare increase helped to balance this
year’s budget, but “we’re running out of
opportunities there,” he said. “Our prob-
lem is a revenue problem.” Income from a
voter-approved sales tax — RTA’s primary
revenue source — has declined with the
economy, but even before the recession, it
had been essentially flat for a decade. The
sales tax and user fees provide 77 percent of’
the agency’s income, and RTA now is
looking for opportunities to use its expertise
to generate revenue. A case in point: RTA
is going to become the local agent for
Greyhound bus. “We have to be open. Are
there other things like that we could or
should be doing,” Donaghy said. “We'’re
looking for anything we can do.”

EVERYONE'S A CUSTOMER,
IF NOT A RIDER

Dongahy entered the world of public
transportation 33 years ago, driving a bus
part-time in Omaha, Nebraska, and fell in
love with the business. In it, he has done just
about every job there is to do, from cleaning
buses to being a mechanic to running an
agency. He commutes by bus from his home
in Dayton’s Wright-Dunbar neighborhood,
and uses the bus when he can during the
work day. Still, given the realities of urban
sprawl, both residential and commercial, he
knows not everyone can or will ride the bus.

"= Gimme Go widle

But even those who don’t are still important
to the agency. They’re taxpayers, they vote,
and their view of RTA contributes to its
public image. “Eventually, our hope is to get
them out of the car and onto the bus if we
can, but if nothing else, we still want them
to be happy because they’re all taxpayers,”
Donaghy said.

Improving service quality — clean, safe,
comfortable and reliable service —is both a
priority and a work in progress. “I think we’re
alot better but I don’t think we’re there yet,”
Donaghy said. “The cleanliness level is way
up.” And everyone at RTA who operates a
bus is now being trained in a defensive driving
course called the Smith System. This reinforces
safe practices, but also is a piece of good
community relations. “How they drive the
bus is a marketing tool,” Donaghy said.

MAKING PROGRESS

In his office, Donaghy said he still keeps
handwritten notes from when he was given the
job of “things we needed to get accomplished
and the whole changing of the perception,
to me, is critical for us.” He believes the
agency has made strides on that score, and
cited a recent observation by Bryan Bucklew,
who just ended a term as RTA’s board president.
“His sense is that we've kind of grown
from an organization that people had to
work with to one they want to work with,”
Donaghy said. “On that part, I think we’ve
gone a long way.” — M



Chamber of Commerce

Looking for a cost effective way to

reach nearly 3,000 Businesses in the

Dayton Community?
.. get

Training, Internship, Employment and Data Directory

Don't wait visit TIED to Success at

www.daytonchamber.org
and post your trainings TODAY!

greaterdayton
works.com

SMART RECRUITING

The one-stop regional database for employment solutions. _ )
JOB SEARCH Y
SEARCH EMPLOYERS N J
INTERNSHIPS

FOR MORE INFORMATION CONTACT THE CHAMBER AT 937 226 8258
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the crossroads of ,
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Why Members Belong

The Chamber’'s Member Benefits point your business in the right direction.

Anthem Insurance

For businesses with 2-99 employees,
your health care savings could ex-
ceed the cost of your Chamber mem-
bership. Approximate annual savings
compared to non-members rates.

AVG. SAVINGS: $3,900

Greater Dayton Works

All chamber members are eligible
to list open positions on the Cham-
ber’s online job bank Greater Day-
ton Works. Chamber members are
eligible to receive a 60% discount
on the service.

AVG. SAVINGS: $480

?5 VECTREN

EAD,  carewols [

Anthem®9 FedEx

Frank Gates/Avizent

Members participating in Ohio's
Worker's Compensation group rating
receive up to a 77% discount.

AVG. SAVINGS:$13,600
Speedway

Members and their families receive
$.06 discount per gallon of gasoline at
all participating Speedway locations.

AVG. SAVINGS: $1,580

Office Depot

Average savings of $.64 per $1.00
spent on office supplies. Average
members spend $4200 each year.

AVG. SAVINGS: $2,400

FedEx

Members save 40% on all air pack-
age deliveries and 15% on ground
deliveries,

[ Questions? Visit for more details: daytun[:hamher.nrg ]

*All numbers shown here are approximate, based on members” past expenence

Exprees

. FrankGates works.com
AVIZENT

greater dayton



RETURNS ON YOUR MEMBERSHIP INVESTMENT

Sponsorship
Opportunities

Our wide range of spansorship
packages give you flexibility in
reaching the target you desire.
From professional speaker series,
networking events and special
programs a sponsorship provides
heavy promation to business pro-
fessionals in the Dayton region.

AVG. SAVINGS: Priceless

New Relationships
with the Dayton Region’s
Business Community

Connect with thousands of busi-
ness and community leaders to
advance your business. Chamber
members support and do business
with one another.

AVG. SAVINGS: Priceless

DAYION

Dayton Area
LChamber of Commerce

Chamber Credibility

Customers view Chamber mem-
bers as companies of integrity who
care about the Dayton region, The
Chamber has been around for over
100 years.

AVG, SAVINGS: Priceless

Business Advocacy

The role of the Chamber in public
policy is to help ensure that local,
state and federal government poli-
cies and decisions support a strang
business climate, quality growth
and economic opportunity for our
members.

AVG. SAVINGS: Priceless

daytonchamber.org
Visit for more details

-_Maximizﬂ your investment in the Chamber.
DOur benefits will save you money on:

Worker's Comp Managed Care
Package Deliveries

Te1=8 |

Energy Savings

Government &
Community Affairs

Your team of Chamber lobbyists
watches the political arena, alerts
you about pending regulations that
may affect your business and takes
your concerns to elected officials.

AVG. SAVINGS: Priceless

Publicity Opportunities
for Special Events

If you are planning to open a new
business or a new business location
the chamber has many vehicles to
help you get the word out. Through
our website, newsletter, and Ribbon
Cutting services we can help you
introduce your business to the com-
munity. For more information on any
of these services contact us at 226-
B261.

AVGE. SAVINGS: Priceless

| Chamber Plaza « Dayton OH 45402-2400 « www.daytonchamber.org = p: 937-226-1444 - f: 937-226-8254
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ECONOMIC Indicators

T he Chamber’s monthly publication, “Economic Indicators™, provides useful information

in the areas of employment trends, new construction, home sales, sales tax collection and
much more. These indicators allow analysis of economic performance and predictions of

Suture performance. Here 1s a sampling from the August 2009 report.

GROSS NATIONAL PRODUCT — ANNUAL PERCENTAGE CHANGE CONSUMER PRICE INDEX JULY ‘09
2nd Qtr ‘09  1st Qtr ‘09 4th Qtr ‘08 3rd Qtr ‘08 2nd Qtr ‘08 12 month change, ending
-7.4 -6.4 -6.2 -0.5 2.8 in May “09.............c.c.o... -0.2%
Annual percent
change ‘09..................... -1.9%

31vVddN INIW4dOT3AId geliikelN[eeE



Key Economic Indicators —— August 2009

COUNTY RATE (%) JUN ‘09
Butler....ooooovevveiinne. F TSR 2,304,987
Clark......cooeveeeeienee 1.50 . 1,515,475
Darke..coooveieiiiieee 1.50 e, 529,282
Greene.......coeeveennens 1.00.....occunen. 1,719,314
Miami.....ccocervevenennne 1.00.cccienee. 803,535
Montgomery ............ 1.00...ccoen. 4,965,938
Preble ....ooooeveienn, 1.50 i, 323,716
Warren ......cccccveenea. 1.00.....occune. 2,051,574
Region (8,0005).............. e 109,512
Cost of Living Index
AUGUST 2009
Dayton, OH........................... 94.0
Columbus, OH ..................... 97.7
Cleveland, OH................... 97.9
Richmond, VA .................... 108.3
Chicago, IL.......................... 115.0
Miami, FL............................ 116.6
Baltimore MD .................... 121.9
San Francisco, CA.............. 172.1
U.S. AVERAGE ............. 100.0
&Y
2

ST O
"miEn
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SALES TAX COLLECTIONS
JUN ‘08 YTD CHANGE YTD ‘09 YD ‘08 YTD CHANGE
................ 9,608,436 .rvvvvveerrss13.1% oo 14,465,424 ... 17,364,860............ -20.0%
................ 1,684,126 -11.2% oo 9,400,146 . 9,962,545 ... =1.5%
................... 587,904 rrrrrrrrrerss 1 1.0% oo 3,278,012 3,622,005 -10.5%
................ 1,680,812 -2.3% oo 10,336,476 ... 10,475,300.......... -1.5%
................... 953,366.......cccc000e.=18.7% .. 4,937,864 ... 5,553,600..........+12.4%
................ 5,352,347 .ccoveeveeens7.8% ... 29,184,208.............. 33,477,903...........-14.7%
................... 366,368................-13.3% .............. 1,981,386............... 2,239,710...........-13.0%
................ 9,100,828 oD% s 12,648,335 oo, 13,128,452 ... -3.8%
................... 116,436........cc......¥6.4% ................. 637,863.................. 709,800............+7.9%
UNEMPLOYMENT RATE
JuL‘09 JuL ‘08 09 AVERAGE
Dayton MSA (Metropolitan Statistical Area) .............................. 12.2%.cccveennn. 7.7%..uu.... 11.4%
ORIO . T1.1%. e 7.2%...cc.c.. 10.2%
ULS 9.7% v 6.0%............. 8.9%
VALUE OF NEW CONSTRUCTION 12 -MONTH
DAYTON MSA NEW CONSTRUCTION YTD JUL ‘09 YTD JUL ‘08 YTD CHANGE
Non-residential..........ccccocoviiiiiiiiiiiinns 82,073,000................. 31,718,000...... +158.0%
RESIACTAL e eeessssoesesseeeeseesseessseseneeeeneees 19,171,000, 99,629,000.......... -35.0%
Tl crreeeessseeeeeseeeeeseeeseeessssseeeseeeessseseeees 101,244,000 .............. 61,410,000........ +65.0%
HOME SALES
DAYTON MSA JuL‘09 JuL ‘08 % CHANGE YD ‘09 YTD ‘08 % CHANGE
No. of homes sold................. 1048......... 1017....43.04%........ 5,747 .......... 7,894.....-37.0%
Total home sales (8,0005) ... 146,495.... 139,410....+5.08%.... 692,793 ....1,068,266.....-54.0%
Average sale price (§) ....... 139,786....139,126....+0.47%....116,021 ...... 128,526.......-7.7%
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ALPHABET Soup of Health Plans

HRA (Health Reimbursement Accounts) — As we discussed in the
last issue, consumer-driven health plans (CDHP) allow small
businesses to control their costs while continuing to provide employees
with health coverage. CDHPs offer lower monthly premiums,

so employees pay for health care as they need it.

(STORY CONTINUED FROM LAST ISSUE)

Health Reimbursement Accounts (HRA)
and Health Savings Accounts (HSA) are the
two primary types of CDHPs. We talked
about HSAs in our last issue.

An HRA is similar to an HSA, but it is funded
entirely by the employer. This gives an
employer a greater tax advantage, in addition
to the option to customize the account to the
company’s needs. For example, the employer
can decide whether to allow funds to roll
over from year to year. The employer pays
to reimburse expenses as they occur, rather
than funding the plan upfront. Funds
received by employees are tax free.

HRAs are used to reimburse only items that
are not covered by the company’s health
plan, such as copayments, deductibles, and
other services approved by the employer.
HRAs can also couple with other types of
health insurance, and are not limited to

high-deductible plans. Debit cards linked
to the plan for participants, and third-party
administration for the employer, keep HRAs
convenient and easy to use for all involved.

Over the next few months, we’ll bring
you a series of cost-saving
ps, designed to help you
make the most of your
budget and benefils.
In the next issue,
we’ll talk about
the benefits of
employee wellness
programs.

y

L

WHEN AN APPLE A DAY IS JUST NOT ENOUGH.

ChamberCare is just one of the ways that the Dayton Area Chamber of Commerce is working for you,

1 To get your FREE guote on Health Care Insurance, contact the Chamber at 937.226.1444.

DAYTON

Dayton Area
Chamber of Commerce

Anthem.©

Learn mare about Chamber Group Value Sendces at: davtnnnhamhm‘.nrg
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DEMAND RESPONSE

Have you been hearing this phrase lately and wondered what it meant?

Your one-source stop for chauffenred transportation

0 0
O ae e o

-7 it Dayton and the surrounding areq.

* Owver 201 years of service experience
* All non-smoking Lincoln vehicles
] » Value packages for every occasion
- * Serving corporate clients

i s Executive sedans, 10- to 14-passenger limios
* VI Bookers Club

$0 HOT! Breakfast

$0 Evening Beverages
$0 Wireless Internet

$0 Long Distance Calls
$0 Indoor/Outdoor Pool

Meeting Space Available
Call 1-800-436-1169

IIRURY HOTELS

Drury Inn & Suites-Dayton

druryhotels.com

Demand Response is o compensation program
for qualifying commercial ond industrial
twstomers where the customer curtails their
energy lood from the grid during high-priced
andfor copacity-constrained times. If you would
like to know more or have questions, please
contoct DPL energy by colling 937-259-7856 or
emuiling DPLEnergy@dplinc.com.

-~

vood Ln. « 6616 Miller Ln,

Dayton, OH 45414 . 937-454-5200

1-800-DRURYINN
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ABOUT SHERROD BROWN

Sherrod Brown’s political experience
includes serving as a member of the
Ohio State House of Representatives
(1975 to 1982) and as Ohio Secretary of
State (1983 to 1991). He was elected to
the One Hundred Third and to the six
succeeding Congresses (January 3, 1993
to January 3, 2007). He was elected to the
United States Senate in 2006 for the term
ending January 3, 2013. A native of
Mansfield, Senator Brown is married

to Pulitzer-prize winning columnist
Connie Schultz. They reside in Avon,

and have three daughters, a son and a

grandson — all residing in Ohio.

vVeO

In Ohio and in Washington, Senator
Brown has earned a reputation as a

public official who looks to the future.

As a U.S. Senator, Brown is working with

Ohio’s universities, entrepreneurs, labor

unions, and community leaders to help

SOILITOd NI

utilize Ohio’s natural resources — wind,
solar and biofuels — and to develop a

clean energy industry in the state.

FOCUS VOL. I, N

Sherrod Brown (D),
United States Senator, Ohio.

-
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Getting D

Tour office has made it a priority to conduct

Sherrod Brown, p)
UNITED STATES SENATOR

Recently, you joined representatives from the
Pew Chanitable Trust and business leaders from
Ohio to announce the findings of a report on the
clean energy job potential for several states, including
Ohio. Could you discuss these findings and highlight
the potential for job growth in the clean energy sector
Jor Ohio?

The Pew report
1s key because it’s the first study to give us a
clear picture of actual clean energy job
creation, as opposed to projections. For
Ohio, it means we must continue to do what’s
already working. Ohio’s clean energy sector
is one of our fastest growing new industries.
Our state ranks fourth in the country in
clean energy jobs. In Dayton, the University
of Dayton’s Industrial Assessment Center
is transforming small- and medium-sized
industries by helping them retool, reduce
costs, and bolster competitiveness and
economic success. I'm encouraged by the
progress in Dayton and throughout our state,
and I'm committed to investing in the next
generation of clean energy manufacturing
and business development.

An opportunity to interact with elected officials
is what “Getting Down To Business” is all about — your

Chamber’s part in public policy and advocacy activities.

roundtable discussions with business, labor and
environmental leaders across the State of Ohio. How
have these discussions influenced your perspective on
what 1s needed to stimulate job growth in the state?

I've held more than 130 roundtables
and visited every one of Ohio’s 88 counties.
It’s through these discussions that I learn
about the new innovative ways Ohioans
are responding to our economic and energy
needs. These roundtable discussions often
inspire legislation in Washington. After a
meeting with Ohio energy, business, and
environmental leaders in northwest Ohio, 1
introduced the Carbon Leakage Mitigation
Study Act of 2009 to explore how clean energy
policy can improve U.S. manufacturing
competitiveness to keep jobs in Ohio.

You recently hosted a Clean Energy Summit
in Columbus to discuss the federal government’s
commatment lo fund allernative energy projects
through the American Recovery and Re-investment
Act (ARRA). Is Ohio poised to take full advantage
of opportunities outlined in the ARRA?

Columbus’ Clean Energy Summit
was the first-of-its-kind forum to connect
federal energy officials with Ohio’s clean energy
sector. Events like this one in Columbus
are critical to streamlining federal funding
opportunities with Ohio organizations,

businesses, and local communities who are

engaged in clean energy initiatives. The

economic recovery package makes a
significant investment in clean energy
development by offering competitive grants,
loans and tax incentives. Ohio is slated to
receive more than $266 million for weath-
erization assistance. I'm confident in Ohio’s
position as a clean energy leader. Clean
energy production and development is
working for Ohio because it’s putting to
work Ohio’s strengths — a talented workforce
and a solid manufacturing heritage. The
economic recovery package is investing in the

future of Ohio — in clean energy.

You recently introduced new legislation that
would expand the use of municipal solid waste as a
source of clean energy. Could you discuss how this
legislation fits into the overall plan to grow Ohio’s
renewable energy sector? Has there been consideration
given to federal support for private businesses that
convert solid waste into a source of clean energy?

T'introduced the Rubbish to Renewables
Act to take what’s working in Ohio — an
innovative approach to convert landfill
waste into fuel for new advanced vehicles
— and apply this example nationwide. We
need to encourage this kind of innovation to

(continued on page 18)
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(continued from page 17)

help our state and nation rethink waste and
rethink energy. By converting disposables
from our homes, our factories and our
farms, we can help solve some of our
domestic energy concerns and create new jobs
in the process. Ohio is poised to become
the Silicon Valley of Clean Energy Devel-
opment and production because our state
alone cansupportevery step of aclean energy
supply chain. But to get there, we need to
ensure that government at every level is
on board to promote energy ingenuity. We
need to provide incentives for alternative or
renewable sources of energy, and we must be
committed to investing in ideas like Rubbish
to Renwables that work.

Wright State University and the University
of Dayton have recently announced a new collab-
orative master’s program focused on sustainability,
the first of its kind in the Dayton region. As we look
toward the economic future of Ohio, how do we better
link the resources of our educational systems with the
potential for job growth and expansion in clean and
alternatwe energy fields?

This partnership — determined
locally between Wright State and the University
of Dayton — could not have come at a better
time. We are continuing to witness a gap
between the growing availability of clean
energy jobs and the number of Ohioans with
the specialized qualifications to fill them. I've
introduced SECTORS — the“Strengthening

Employment Clusters to Organize Success”
Act — to ensure that as we promote Ohio’s
clean energy industry, we also invest in
developing a highly-skilled ~workforce.
SECTORS pairs and tailors educational
training programs to meet the needs of a
region’s fastest growing industries. Thiskeeps
Ohio businesses competitive and helps to
rebuild our state’s middle class. By encouraging
sustainability studies, Dayton can prepare its
students with the skills and training for new
jobs in one of the fastest growing sectors of
our state’s economy, and that’s attractive to
business as well. — H

SINCLAIR Workforce Development

What have you done for YOU lately? — Fven the strongest resume

can use an extra boost, especially in a competitive job market.

Sinclair
Community
College

To better serve your individual needs,
Sinclair’s  Workforce  Development &
Corporate Services (WFD&CS) has partnered
with ed2go and Command Spanish to offer a
wide range of highly interactive, instructor-
facilitated, non-credit online courses and career

training programs.

Ed2go offers hundreds of engaging online
courses and career training programs,
including a wide variety of professional
development, national certification prep and
personal enrichment topics. Each course
comes equipped with a qualified, interactive
instructor, lively discussions with your fellow
students, and plenty of practical information
you can put to immediate use. All courses run
for six weeks and include lessons, quizzes,
hands-on assignments, discussion areas,

supplementary links, and more.

Command Spanish is the country’s leading
provider of occupational Spanish language
training materials and programs for the

workplace. As Spanish is the second most-
common language in the United States after
English, the objective is to provide learner-
friendly language programs and training
classes that require no prior knowledge of
Spanish. In addition, the course offerings
combine the expertise of language and
curriculum with the knowledge and experience
of real world practitioners.

“Constant changes in our regional workforce
demands have created a real need for
employees to consistently upgrade their skills
to maintain a competitive edge. Sinclair’s
WIFD&CS mission is to be a “partner in
meeting the workforce needs of individuals,
employers and the community through an
array of innovative, high-value, customer-
focused programs and services,” stated Deb
Norris, Vice President, WFD&CS. “Adding
ed2go and Command Spanish to our ever-
expanding offerings for individual enrollment
training classes, online courses, workshops
and corporate services 1s just another step in

furthering our mission.”

Now it’s easier than ever to incorporate
learning that new program, updating your
skills or taking that certification prep course
you have always wanted into your schedule
and budget. All of the course offerings
include expert instructors, many of whom are
nationally known authors. The courses are
affordable, easily accessible and convenient.

How do you know if online learning is right

for you?

* Do you desire a stimulating, interactive,
instructor-led class?

* Do you need credentials to support current
skills and experience?

* Do you like the idea of gaining skills in just
six weeks?

* Do you require affordable training classes?

What do you need to get started? First, you
can review the online training opportunities
at the WFD&CS website http://workforce.
sinclair.edu. From there, all that is needed
is a computer with Internet access, a Web
browser, and an active email address. — Hll
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ABOUT PNC

For the past several issues, the
Chamber has asked area financial
institutions to give their evaluation
of the region’s economy. In this
issue of Dayton Focus we are
pleased to share PNC Financial
Services Group’s economic

assessment of the Dayton region.

PNC is America’s fifth largest bank
by deposits and is the third largest
bank off-premise ATM provider in
the country.
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Researchers expect the region to fully recover
once current economic challenges begin subsiding.
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Education and healthcare

provide stable employment

and create qudlified labor

for the region.

New PNC Economic

OUTLOOK 5 s

By Craig Thomas

PNC Financial Services Group survey reveals cautious Ohio

business owners expect lift in sales and profits, delay hiring; still awaiting

boost from stimulus. T he newo PNC' Economic Outlook survey findings,
released October 1, 2009, support PNC’s forecast that the U.S. economy

has started a moderate U-shaped recovery amid cautious optimism

among Ohio small business owners.

In Ohio, businesses show signs they are
beginning to recover from the economic slump:

* Better sales and profits: 33% expect
sales to increase; 30% expect profits to rise
— both improvements from record-lows
in PNC’s Spring survey.

* Managing labor costs: 72% expect
their number of full-time employees to
remain the same; 9% foresee hiring; 47%
are taking actions to manage labor costs,
led by reductions in employees’ hours and
temporary layoffs

* Pricing power is short-circuited:
Only 23% plan to raise prices to preserve
profit margins since few think market
conditions will allow a hike.

* Waiting for the Stimulus: Across the
state, most business owners, 82%, feel
they have yet to benefit from the federal
stimulus program; 18% have received
some benefit.

* Longroad to recovery: The vast majority,
56%, say the U.S. economy has not begun
to improve; 13% now expect the economy
to noticeably improve in the next six
months while 30% feel that economic
recovery is more than a year away.

On a local level, PNC’s economic research
reveals challenges in Southern Ohio that are
not unique among other Midwestern regions,
but expects the region to recover once current
economic challenges begin to subside.

DAYTON OUTLOOK SUMMARY

Southwest Ohio is struggling with deep job
losses and questions regarding the long-term
viability of its important manufacturing
industries. However, it certainly could be
worse. One interesting point regarding
manufacturing in Southwest Ohio is that
not all companies and niches are under-
performing in today’s difficult marketplace.
Tor instance, the presence of non-durable
manufacturer Procter & Gamble in Cincinnati
is a great asset and source of long-term
stability for the market region. Moreover,
while sales of Honda vehicles have been
hurt just like any other vehicle makers,
Honda appears to be a long-term winner
and Dayton benefits from its presence.

Additionally, there are a number of
educational institutions that both provide
stable employment and create qualified labor
for the local job market. Furthermore, there
are several strong healthcare firms, providers
and insurers, not to mention tech firms like
LexisNexis and NCR that are each important
sources of innovation and growth. It is
simply the case that the positive contributions
from these industries and firms are today
being overwhelmed by the depth of this

global recession.
(continued on page 29)
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ATTENTION Employers!

Interested in hiring Fortune 500 talent?— T e Dayton area has a

new free resource for employers to access and connect with NCR employees

looking for new career opportunities, and other talented professionals who

are considering a career change.

CHOOSE
DAYTON

ChooseDayton.com was launched in
August 2009 and has over 800 top-level career
seekers already registered. This website was
designed to help connect former and current
NCR employees and other top professionals
who are looking for new career opportunities
with employers in the Dayton area. Employers
registered on this site are taking advantage
of this unique opportunity to recruit skilled,
trained, professional Fortune 500 talent to
their organizations.

This is a once-in-a-lifetime opportunity
for Dayton area employers to recruit top
workforce talent from their own backyard.
ChooseDayton.com allows career seekers
to anonymously register their career profiles,
which include: education, certifications, skill
sets and employment history. Interested
employers can review career seeker profiles
and select individuals that they would like to

consider for employment at their organizations.
NCR’s recent announcement to move their
world headquarters to Georgia has left many
employees with career options to consider.
Many of these employees have an established
family, volunteer activities and investments in
the Dayton region. ChooseDayton.com

provides these individuals with the opportunity
to connect with new career opportunities and
stay in the Dayton area.

Did you know that the average cost for an
employer to recruit and hire a new employee
15 $70,000? A majority of this costis absorbed
in employer sponsored training and educational
initiatives for new employees. By an employer
participating in ChooseDayton.com and

having access to trained, educated and
skilled Fortune 500 employees, a significant
amount of this cost can be severely reduced
and will positively affect the bottom line of
your workforce budget.

Don’t miss out on this once-in-a-lifetime
opportunity. Register your employer profile
today at ChooseDayton.com! —

ChooseDayton.com is the area’s best resource for matching up employers with the skilled,
trained, professional Fortune 500 talent that the Dayton region has to offer.



' 0 U N G At He art By Beth Anspach, Communications Director, American Heart Association

The theme for this year’s Dayton Heart Ball, “Young at Heart”, focuses on overcoming childhood
obesity and was designed to inspire healthy eating habits in both adults and children.

From the American Heart Association — Our children are our most

precious resource. Yet today in our community, we are at danger of losing

them to diseases long thought to only affect middle-aged and older adulls.

Did you know that nearly 1 in 3 kids and
teens in the U.S. is overweight or obese? And
in Dayton the figure is even more alarming,
with a whopping 45% of kids aged 2 to 5
carrying too much weight.

Butbeing too heavy isn’t really about the way
we look. It can cause some serious health
problems that we can’t see, like type-2
diabetes and heart disease. Luckily we can
all take steps to stay healthy and strong.

empowerME is a “by kids for kids” move-
ment that’s inspiring all kids to make healthy
behavior changes and to become advocates
and leaders for healthy eating and physical
activity. Through empowerME, healthy
lifestyles become “cool” for tweens and
teens. In addition to working to engage two
million kids in this movement by 2010, we’re
encouraging kids to use their own voices to
motivate each other, get educated and get

activated. As an adult you can empower
young people to take charge of their health
by eating right and getting physically active.

The movement works because kids today
are more technologically advanced, smarter
and more connected than ever before. They
have learned the value of social networking
and the empowerMe website invites them
to share their struggles and their stories with
kids from all across the nation.

And at this year’s Dayton Heart Ball the
theme, “Young at Heart” was designed to
inspire all of us to stand up for our kids and
for ourselves and learn to extend our lives
through creating healthy habits.

The Heart Ball will take place this year on
March 13, 2010 at the Sinclair Ponitz Center
in downtown Dayton. With a focus on
childhood obesity; the event will feature a special
appeal designed to raise funds to help support
research and education specifically geared
towards this growing health problem.

Guests will be invited to wear attire in keeping
with the theme, including colorful sneakers
and shirts with their suits, tuxedos and formal
dresses. They will also be inspired by stories of
kids from our community and beyond who
are working hard to overcome childhood
obesity and the health issues that result.

For more information about the American
Heart Association Heart Ball, log on to
www.americanheart.org/daytonheartball
or call 937-853-3101. For more information
about the empowerMe movement, log on
to www.empowerme2b.org. — M
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MEMBER Profile

Early Express — We help companies increase revenues by attracting

new customers or by selling more to current customers. We do this by

designing, printing and mailing innovatwe direct mail programs that

market to your prospects in a way that shows them you know who

they are and what they like.

earlyexpress

smart .
marketing

e o @ by earlyexpress

Our data-driven approach — what we call
SmartMarketing — delivers returns that are
at least double the ROI of typical marketing
investments. For example, a retail-supply
distributor got a return of 185% on a
program we implemented. And, this past
spring, we helped a large residential propane
supplier attract the most new customers in
its 35 year history.

OUR HISTORY

Early Express opened its doors back in
1977. Car doors, that is. Founder Karen
Sensel started by delivering mail in her ’76
Chevy Nova in December 1977. Perhaps

she would have waited until spring if she
knew that in just a few weeks the blizzard
of ’78 would hit. The snow that blanketed
Dayton paled only to the flurry of interest
Karen received from companies interested
in having her deliver corporate mail from
their Post Office Boxes.

Labeling, sorting and data processing were
soon added to the delivery services which
made Early Express a reliable partner for
many companies in The Miami Valley.

As time went on, more customers urged
them to oversee a bigger part of their direct
mail printing, packaging and sorting needs.

Early Express’s strategic decision to add
digital printing to their mail services division
back in 2002 completed the total direct mail
solutions puzzle.

Companies now turn to Early Express for
either a la carte printing services to bolster
their own efforts or as a total outsourced
direct marketing partner. From idea to
design to print to execution, we customize
our offerings based on the program needs
and objectives.

For more information, call Melisa Daveiga at
937-223-5801 or visit
www.earlyexpress.com. — H

From idea to design to print to execution, we customize our offerings
based on the program needs and objectives of our clients.



CHAMBER Chatter

RIBBON CUTTINGS — GOLF OUTING —
The 2009 Chamber Challenge
JULY, 2009 was a huge success. Members
turned out for a day of golf
and an evening auction.
If you missed this year’s
event, be sure to check
the chamber’s event page o
for other networking &
opportunities. [
<
I
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Kabuki
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AUGUST, 2009 s
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Lake Business Products
GOING “HOGWILD” —
Your Chamber hosted its first
“Chamber Goes Hogwild” party this
past July. Thanks to F&S Motorcycle
for making this event a real success.
Chamber President Phil Parker
and F&S Owner Jeff Stolzenburg
congratulate the event’s top winner 2ND QUARTER 2009 —
Greg McAfee who walked away with a (TOP PHOTO)
brand new Harley Davidson motorcycle! Steve Stanley —
Montgomery County o
Transportation o
Improvement District |
~
Kelly Gray — 0
(BOTTOM PHOTO) Equity, Inc. i
Niki Chaudhry — o)
Linked Technologies, Inc. dba 5 O’Clock Computers :
Cathy Schwarzman — 5}
Extermital Termite & Pest Control Q

N
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PURCHASING Opportunities

Chamber members can avail themselves of these special purchasing opportunities and offers:

HEALTH CARE Workers- Compisciina
\ Save up to 77% with
Through the Chamber's partnership with Anthem Blue Cross and the Chamber's Group
Blue Shield, another "members only" benefit is available. Rating Program
) Our group Health Insurance program provides: .
(- i Contact Paul Holiday
o) * Substantial savings for small/medium-sized | 513-257-5750
0O business owners, :
* A network of 1,400+ physicians, and L )
i * Flexible benefit options. Anthem Proud Group H_a ting ,
i insurance available. © ; Administrator for the
> ofhe B . Dayton Area Chamber
= — e FrankGates
O For information, call Kenya Taylor at 888-294-1187 ext. 7122 AVIZEMNT
O 'WW‘#'.EUI’L‘WG'L.E.CUITI
-
o ® ° An Employee Assistance
O Program for the Dayton Area
3 Chamber of Commerce Members
(=
Z -~ !
— ¢ Reduce Health Problems & Absenteeism CareWorks helps moreinj ?ﬂan TeCo 'Imril'\'mﬂ-;p!ate
m ¢ Improve On-The-Job Performance injury and successfully rety-{g-work thangny other MCO;
wn ¢ Reduce Work-Related Accidents
# Reduce Turnover & Training Expense can DFI(S !
: ——
For more information please call 937-534-1356 1.866.CAREWORKS
3 or more years of your membership fee
Let the Buying Power of the Chamber Save You hal:k I“ Sﬂ\llﬂgs
Up to on Your Office Supplies! ?‘“3““““““;““ Objective ‘“i‘"““
Customers have the ability to order online at I'“m e ExI]EI' s'
bsdnet.officedepot.com. . .
] N For more information contact:
e vtmen o ot reat sma LU kg Care of Business g M Nicholas Williams at 837.431.9697
For informati oK Tavl :"J; 1OOLEY MITCHE Nicholas.Williams@Schooleymitchell.com
or information, call Kenya Taylor Telecom Cor .
at 888-294-1 187’ ext. 7122 WWW.Sﬂll[:l]ﬂvmﬂ.Glllﬂ
3 - I Gas P
o LA LEE from veerren Souree.
lr Let the buying power of the Dayton Area Chamber
o of Commerce help you make the natural choice
z for your business!
. £
> Call 1-800-592-8980 today. 2~ VECTREN
2 ~~  Source
O
9 That natur sl dhosde Par natural gas

N
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DISCOVER

C

APRIL 14

THROUGH

g APRIL 22

2010

$1,999

PER. PERSON

FASED ON DOUBLE QUCUPARCY
SPACE IS5 LIMITED

HINA

l'&:&.:.m TED By:

YTON

Dayton Area
Chamber of Commerce

TRIP INCLUDES:

ROUND-TRIF AIRFARE FROM |FK
TRANSPORTATION FROM BEIJING AIRPORT
FOUR & FIVE STAR HOTEL STAYS
ARPORT TAXES THROUGHOUT TRIP
THREE FULL MEALS A DAY
ENGLISH-SPEAKING TOUR GUIDES
INTRACITY AIR & GROUND TRAMSFORT
ADMISSION TO ALL TOURS & ATTRACTIONS

DISCOVER CHINA with members from the business and
academic communities in the Dayton region, The trip agenda
inchudes opportunities to visit Beijing, Suzhou, Hangzhou and
Shanghai, with unforgettable cultural experiences planned for
gach destnavon. You will learn about Chinese culture and
economy and have the opportunity to meet with Chinese
busingss lesders. This trip offers something unique for
everyone; from the business leader, 1 the college student, to
the adventurous traveler. Don't miss this once in a lifetime
gxpariencel
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NEW MEMBERS List

For members’ complete information, please visit our website www.daytonchamber.org

AARIS LLC
7953 Washington Woods Drive
Dayton, OH 45459

Active Life Chiropractic Center, LLC
385 Miamisburg-Centerville Road
Dayton, OH 45459

Adventures in Advertising
529 South Walnut Street
Wilmington, OH 45177

All Tune & Lube
400 East Third Street
Dayton, OH 45402

Auto Finance Super Center
550 South Main Street
Englewood, OH 45322

Beltone Hearing Aid Service
303 S. Broadway Street
Greenville, OH 45331

Blanchard Grinding Services
2644 Neva Drive
Dayton, OH 45413

Buecker’s Fine Furniture & Interiors
4389 State Route 725
Bellbrook, OH 45305

CTS, Inc.
2000 Composite Drive
Kettering, OH 45420

D. Wolf & Son, Inc.
P.O. Box 750004
Dayton, OH 45475

Dayton Performance
Motorsports, LLC
4681 Pinnacle Road
Dayton, OH 45418

Dayton RFID Convergence Center
711 East Monument Avenue, Suite 301
Dayton, OH 45402

Deer Creek Resort

& Conference Center
22300 State Park Road
Mzt. Sterling, OH 43143

Dick Lumpkin’s Auto Body
P.O. Box 639
Piqua, OH 45356

DLH Accounting
7013 Bobolink Place
Dayton, OH 45414-3155

Dollar Towne
PO. Box 304
Bellbrook, OH 45305

Earl Reeder Associates, Inc.
346 Jones Street
Dayton, OH 45410

Equity, Inc.
445 Hutchinson Ave., Suite 800
Columbus, OH 43235

Evangel Capital Group
2580 Shiloh Springs Road, Suite D
Dayton, OH 45426

Fairfield Inn South
8035 Washington Village Drive
Dayton, OH 45458

Fidelity Land Title Agency, LLC
124 East Third Street, Suite 300
Dayton, OH 45402

GCR Ldd.
762 South Pearl Street
Columbus, OH 43206

Greenfields Career Transformation
1932 Meandering Cove
Dayton, OH 45459-6967

Hair Replacement Clinic of Dayton
2077 Miamisburg-Centerville Road
Dayton, OH 45459-3846

Harmony Farm
5528 South State Route 202
Tipp City, OH 45371

I Shop Miami Valley.com
P.O. Box 49365
Dayton, OH 45449-0365

JJ R Solutions
2601 Commons Blvd., Suite 120
Dayton, OH 45431

James R. Greene, III & Assoc.
120 West Second Street, Suite 900
Dayton, OH 45402-1686

Jets Pizza
5843 Far Hills Avenue
Dayton, OH 45429

KAS Cable
4003 Kaufman Avenue
Fairborn, OH 45324

Kemper Automotive
320 Conover Drive
Franklin, OH 45005

Kettering Animal Hospital
1600 Delco Park Drive
Kettering, OH 45420

Kittyhawk Molding Co., Inc.
10 Eagle Court
Carlisle, OH 45005

Management 2000
17 Louelm Avenue
Centerville, OH 45459

Management Recruiters of Dayton/
Noble Staffing

2300 South Edwin C. Moses Blvd.
Dayton, OH 45417

Martin Custom Products
PO. Box 261
Dayton, OH 45404

McAfee Heating & Air Conditioning
Co., Inc.

4770 Hempstead Station

Kettering, OH 45429



Medical Cleaning Specialist, Inc.
1200 Willow Road
Springfield, OH 45502-7544

Southwest Cardiology, Inc.
3533 Southern Blvd., Suite 2100
Kettering, OH 45429

Wright & Van Noy, LPA, Inc.
130 West Second Street, Suite 1600
Dayton, OH 45402

Michael’s of Dayton
40 North Main Street, Suite 400

Dayton, OH 45423 1133 S. Edwin C. Moses Blvd., Suite 300 (conti.
continved from page 21)
Dayton, OH 45417
Millat Industries Corp. There :on that thi y .
4901 Crofishire Drive T.G.L Friday’s oo uesion [l L e esen
Dayton, OH 45440 9799 Centre Drive VTV,L e,veflmzl‘j yput t‘;isﬂccfmrad‘:“oi chin kllt'
Beavercreek, OH 45324 € timing, however, cpendon .owqulc Y
MyOtherDrive Dayton can overcome slow population growth
130 West Second Street, Suite 999 The Borland Group and a net loss of residents to other areas of
Dayton, OH 45402 42 East Rahn Road, Suite 104 the country.
Kettering, OH 45429 . . . .
Nora’s Design Group Salon & Spa Craig Thomas is senior economist at PNC
4101 East Town & Country Road The Chimneys Inn Financial Services Group, Inc. Locally,
Kettering, OH 45429 67 South Main Street National Cityisnow part of PNC. Additional —
Maimisburg, OH 45342 information may be found at www.pnc.com. %
Portrait Avenue —
7086 Corporate Way, Suite 200 The Wine Loft This report has been prepared for general informational
’ purposes only and is not intended as specific advice or w
Dayton, OH 45459 21 Greene Boulevard recommendations. Information has been gathered from o
Rainbow I . 1 Beavercreek, OH 45440 third party sources and has not been independently verified Ll
am ovv. ntt.arnatlona . or accepted by The PNC Financial Services Group, Inc. @
of the Miami Valley Thomas J. Kaiser PNC makes no representations or warranties as to the =
420 Fame Road Insurance Agency, LLC accuracy or completeness of the information, assumptions, -
West Carrollton. OH 45449 7970 Clyo Road analyses or conclustons presented in the report. PNC cannot =
’ . be held responsible for any errors or musrepresentations
Red Wing Shoe Store Centerville, OH 45459 contatned in the report or in the information gathered from third g
. party sources. Any reliance upon the information provided in L
3012 Woodman Drive Total Contact, Inc. t}z . . o
e report is solely and excluswvely at your own risk. — Ml Z
Kettering, OH 45420 41 North Main Street
Germantown, OH 45327
Regus @ The Greene Town Center
70 Birch Alley, Suite 240 Trademark Electric
Beavercreek, OH 45440 340 Fame Road, Suite A E - .
West Carrollton, OH 45449 7 t?'gp'i ENECUrs
SA Office Suites
2661 Commons Boulevard Trilogy Health Services
Beavercreek, OH 45431 600 National Avenue
Englewood, OH 45322
Safemark Title Agency
8820 North Dixie Drive US Chrome Corporation
Dayton, OH 45414 107 Westboro Street
. Dayton, OH 45417
Seven J’s & Associates, LLC
4590 Phillipsburg Union Road Valley Medical Primary Care
Union, OH 45322 6611 Clyo Road
Centerville, OH 45459
Shrader Retreading B R A D Y
P.O. Box 68 Vantage Land Title W A R E
Greenville, OH 45331 1 Prestige Place, Suite 100 CPAs & Business Advisors
Miamisburg, OH 45342
SleepOutfitters N
8106 Springboro Pike Viamedia . ) |
Miamisburg, OH 45342 8796 Cottonwood Place One South Main St., Suite 600 <
Springboro, OH 45066 Dayton, Ohio 45402 o
Snyder Concrete Products (937 223.5247 =
2301 West Dorothy Lane WIN USA EXPO . www.bradyware.com o)
Dayton, OH 45439 2101 South Hamilton Road, Suite 112 >
[72]
Columbus, OH 43232 Pushing the Possibilitics g

St. Vincent DePaul Society —
Dayton District
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NOMINATIONS: Board of Trustees

DAYION

Pursuant to the Chamber Bylaws Article V. ELECTION OF TRUSTEES,
Sections 1. though 6., the Nominating Commuttee must meet and develop

a slate of candidates qualified to meet the requirements as members of
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the Board of Trustees.

Dayton Area
Chamber of Commerce

Additional names of candidates for Trustees
can be nominated by using an official Chamber
petition bearing the genuine signatures of
at least five percent (5%) of the Chamber
members in good standing. Such petition(s)
shall be filed with the Nominating Committee
within ten (10) days after this notice has been
delivered to the membership. If no petition(s)
is valid within such ten (10) day period,
nominations will be officially closed and the
slate of candidates presented will be considered
duly elected for the specified term(s).

The Nominating Committee has met and
has recommended a slate of trustees to be
elected during our annual process. The
Executive Committee has reviewed this list,
determined that each is a qualified candidate
and in good standing, and unanimously
supports the election of the following
candidates. If you have any questions or
wouldlike torequestapetition, please contact
the Dayton Area Chamber of Commerce at
(937) 226-8225. — W

R@COmmende — Jfor election to...

... AN ADDITIONAL 2-YEAR
TERM (1/1/2010 - 12/31/2011)

...ANEW 2-YEAR TERM
(1/1/2010 - 12/31/201)

Brian J. Bailey Eric Cluxton

— NCR Corporation — Wells Fargo Insurance Services
Roy Chew, PhD Carol Hinton

— Kettering Health Network — YWCA Dayton
Satish Damodaran Judi Law

— Appleton Papers, Inc. — Judo Steel Company, Inc.
Dave Dysinger Gerald Sparkman

— Dysingen; Inc. — CGincinnaty Bell Telephone
James Hoehn John Winch

— National City

George Hummel

— Global Certification-USA, LLC

Gregory D. Johnson
— Dayton Metro Housing

— The Minster Machine Company

Toni Kennedy
— Dayton Marriott Hotel

Bruce A. Langos
— Teradata

Robert W. Lewis

— Thorn, Lewis & Duncan, Inc.
Daniel J. McCabe

— Dayton Power & Light Company
Deb L. Norris

— Sinclair Communaty College

James R. Pancoast
— Premier Health Partners

Denise L. Rehg
— Culture Works

Jeffrey S. Sharkey, Esq.
— Faruki Ireland & Cox PL.L.
Fred A. Ungerman, Jr., Esq.
— Tafl, Stettinius & Hollister LLP
Rick Wegmann W oh
— Dugital Concepls, Inc.
Constance R. Woods ., I
— Woods Financial Group, Ltd.
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FEAR oF FAILURE

BLIND AMBITION

PASSION ror THE BUSINESS

SIE CURITTY

GROWTH coavLs

4 YEARS AT YALE

rHE YA CHT

WHATEVER DRIVES YOU TO SUCCEED

HAFENBRACK MARKETING

cAN HELP YOU ACHIEVE n
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reliable.
responsive.

accessible.

we're just wired that way.

7.l donet

elevate your IT

937 226-6896 (Dayton)
800 982-4539 (Toll Free)

Al Donet, we know technology. More important, we krow how o make i
wat tor your business. VWhen you partner with Danet, you work with the
region’s experts for Infemet access, hasting and data management — real
people who know thel dala challenges are really business challenges
We are alwoys avallable o atiswes quiesticns and provide solutions,
delivering IT service and support that work for yau and for your customers

I¥s a difterant approgch, but that's just hew wa're wired

| donet.com |
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In Dayton Focus?

> Dayton Focus is the official magazine of
the Dayton Area Chamber of Commerce
and reaches over 6,000 readers ina
9-county region!

> It's a full-color publication that contains timely articles about
Commerce, Technology, Public Policy, Economic Qutlook,
Healthcare and other topics that affect the Dayton region.

> |t'sa useful networking tool, with information about members
-and community leaders.

> Dayton Focus is published four times per year.
> There are advertising opportunities to fit every budget.

DAYTON

uf{:mrmm

Get the most for your advertising dollar.

s Offset Color
Printing

R Lightning Fast
g ;- Turn Around!

Pﬂclng That'’s -
Hard to Beat'

0. Patterson Bivd. - Dayton, OH 45402-2421
- PHONE 937.223.9041 - FAX 931.223.4820

mmmﬂmmm..m

CUSTOM TAILORED
LEGAL SOLUTIONS

for Your
Business

Don't get caught in a stitch, let our
experienced attorneys provide you
with effective legal solutions.

* Labor & Employment Law

* Workers' Comp Defense

* Government Contracts

* Construction Law

* Business Law

* O5HA i

A PERFECT FIT, /

NO MATTER THE SIZE

DUNLEVEY, MAHAN & FURRY

www.dmfdayton.com « (937) 223-6003

FOCUS VOL. II, NO. 4 — 09
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WORKFODRCE DEVELOPMENT

growing talent.

— —

\ /A /A /.

The Worklorce Solutsons Group at the Dayton Area Chamber
of Commerce provides omployers with cost-affactive and
time-efficient solutions to their warkforce needs. These
solutions assist with the retention, recruitment, or

enhancamant of one of members’ most important assets -

thair employess.

what does the chamber offer?

The Chamber provides several tactical programs and
products to meet employars’ needs, In addition, the Chambar
acts as the business community’s advocate inthe shaping
and implamentation of the region's strategic workfarce

initiatives, incheding:
STEM EDUCATION
‘ EDUCATION FUNDING REFORM
¢+ BRAIN DRAIN PREVENTION
INTERNSHIPS AS A WORKFORCE SOLUTION
REGIOMAL WORKFORCE TRANSFORMATION CONSORTIUM

PUBLIC / PRIVATE SECTOR TASKFORGES
—— DEMAND DRIVEN MARKET APPROACHES

[ want to know more?
Vigit our wabsite at www.daytonchember.ong/tied
— Dr contact Roberts Walker at 537-226-8258 or via email at

realker@dacc.ong.

: children's CompuNel
Chamber of Commerce r Rz‘m"' e

the



CALENDAR Of Events

NOV EMBER Breakfast Briefing

Friday, November 13, 7:15 - 9:00 am

... Satish Damodaran, Mill Manager, Appleton Papers
.. TBA

LOCATION........... Dayton Racquet Club

REGISTRATION.. reg‘lstratlon@dacc org

NOVEMBER  GENERATION DAYTON — Business And Breakfast

DATE/TIME ......... Tuesday, November 17, 7:00 - 8:00 am w
'—
LOCATION............ Tanks Z
(2033 Wayne Avenue, Dayton) o
REGISTRATION.... Iwulfeck@dacc.org >
L
L
O
(a4
NOVEMBER Safety Breakfast With The Experts <
DATE/TIME........ Wednesday, November 18, 7:30 - 9:00 am &)
SPEAKER......corro. Utah Bailey, Butler County Department of Safety Z
... Confined Spaces ﬂ
LOCATION............ Mandalay Banquet Center <
REGISTRATION.... mpontius@dacc.org @)
DECEMBER Breakfast Briefing
Friday, December 11, 7:15 - 9:00 am
... Susan Bodary, Executive Director, EDvention
.. Stem School
LOCATION............ Dayton Racquet Club
REGISTRATION.... Fegistration@dacc.org
DECEMBER GENERATION DAYTON — Business And Breakfast
DATE/TIME......... Tuesday, December 15, 7:00 - 8:00 am
LOCATION............ Firstwatch - Kettering
(4105 W. Town & Country Road)
REGISTRATION.... Iwulfeck@dacc.org
DECEMBER Safety Breakfast With The Experts 3
DATE/TIME......... Wednesday, December 16, 7:30 - 9:00 am |
SPEAKER.........veen Gary Auman, Dunlevey, Mahan & Furry ~
TOPIC...ccccsccmmrne Workers” Compensation Update %
LOCATION........... Mandalay Banquet Center =
REGISTRATION.... mpontius@dacc.org 6‘
>
[72]
>
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For more information or to register; visit us online at www.daytonchamber.org 2
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