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© Only Space Management has Level 1 Certified

Cleaning for Health Technicians. We are NOT old
school janitors, we are The Building Maintenance
Professionals!

Dur Cleaning for Health, Cross Contamination
Prevention, and hospital grade Infection Control
Systems together with a lightning fast local support
team are why smart Facility Managers select
Space Management to maintain their buildings.

The experience base includes:

Healthcare / Research

Class A Dffice

Multi Tenant High Rise
Manufacturing / Warehouse / Industrial
Federal & Municipal Government
Law Enforcement

Public Transportation / Aircraft
Educatian

Retail / Malls

Sports / Entertainment Venues
Recreation

SPRPaCE

M A N A GEMENT

Building Maintenance Professionals

Tek 9372546622 | Fax 8372526622 | wwwspacemanagement.com
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Premier Health Partners
Serving Southwest Ohio

Serving 10 counties, Premier Health Partner’s four hospitals — Miami Valley Hospital,
Good Samaritan Hospital, Atrium Medical Center and Upper Valley Medical Center —
know each community deserves and expects quality, easily accessible health care.
PHP is committed to providing that care every day.
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Dayton Area
Chamber of Commerce

1 Chamber Plaza
Dayton, OH 45402-2400

A stroke rescue.
You have 2 hours after a stroke to receive treatment (1PA)

that can greatly minimize stroke effects.
Get to one of 6 Kettering Health Network ER's, FAST.

Know the signs: Face. Arm. Speech. Time.

Grandview ER ‘ Kettering ER | Southview ER ‘ Greene Memorial ER ‘ Sycamore ER ‘ Huber ER

©2011 Kettering Health Network
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a fresh voice for healthcare.
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FOCUS is a quarterly publication of the Dayton
Area Chamber of Commerce. It is distributed to

Chamber members and regional businesses. Copies
are available online at www.daytonchamber.org

The Chamber is not responsible for advertisements
included in this magazine.

No article may be reprinted without the permission
of the Dayton Area Chamber of Commerce.
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PRESIDENT'S Message

FOCUS ON:
HEALTH CARE

Over the last
decade, health care
has been a constant
on the minds of
business owners
and management.
It has been an
important business
issue since well before my days at the
Home Builders Association — but in the last
few years, it has consistently been a first,
second or third concern, interchanging
positions with taxes, regulation and now the
national debt.

The concerns in the health care debate have
historically been accessibility, portability,
affordability and quality. The federal
Affordable Care Act, signed into law in
March of 2010, has created a number
of changes that are scheduled to be fully
implemented by 2014. This issue of
FOCUS is designed to keep the discussion
of health care in the forefront. You may
also want to turn to a number of web
sites including www.HealthCare.gov/law/
introduction/index.html; www.whitehouse.
gov/healthreform/healthcare-overview; or
ask your insurance carrier or broker for a
clearer understanding of what lies ahead
over the next two years for your business,

your employees and their families.

If not already confusing enough, voters in
Ohio will decide in a November referendum
if Ohio should reject or stay the course
of the federal Affordable Care Act. Other
states are considering similar actions; but
my best guess is that any changes to the law
will ultimately end up in the courts. The
Chamber has not taken a position on this
ballot issue.

Meanwhile, our Chamber has continued to
identify areas where we can still be of
benefit to our members including providing
members access to one of the best association
health care programs in Ohio, Chamber-
Care; an employee assistance program, EAP
Plus; health and wellness testing through
CompuNet DIRECT; and our constant
advocacy programs that monitor changes to
local, state and federal laws. The Chamber
is also actively engaged as a leader in the
region’s Quality/Cost Council.

If there is any certainty in all of this, it is
this: In the Dayton region we have high-
quality pediatric and adult care; excellent
access to our hospitals and doctors serving
those in need; and a community network of
public and private organizations who work
hard each day protecting our children and
adults who need our help — all of which are
competitively benchmarked against other
regions throughout Ohio, the Midwest and
the nation. Your Chamber will continue to
work on your behalf through all of these
future changes with the goals of keeping
our members informed about health care
changes, helping keep costs down and access
and quality up — all while improving the

quality of life of all of our citizens. — M

FOCUS is a “green” publication. The paper is made from 30% recycled fiber with
chlorine-free pulp timber from managed forests. The soy-based ink meets all requirements

of The American Soybean Association.



WHEN 50 MUCH IS INCLUDED, IT'S A PRETTY
SUITE DEAL.

verybody Ikes to have axtra room But that's

wluded You ast hot preakfast and dinner ]

Witchen N your suite, ar
a pool it's getting space you can use and all the comforts of

Rorme

RESERVE YOUR ROOMY SUITE AT
HOMEWOODSUITES.COM

=

HDMEWOGD Homewood Suites by Hilton
SLI |TE5 Dayton South Local Listing

3100 Contemporary Lane welcomehomewood.com

Hillon 2 AP
: Miamisburg OH, 45342 H HF-DI"“!LJRD
(937) 432 0000 HILTOMN WORLDWIDE
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EMPLOYER SOLUTIONS

Essential Lab Testing for
a Healthier Workforce

Individual and group discounts on
wellness lab tests available for all
Dayton Area Chamber members.

Go to www.daytonchamber.org
and click on Member Benefits and
Discounts to access CompulNet DIRECT
Employer Solutions.

For more information contact: Sharon Buse
Compukiet Employer Wellness consultant
(937) 290-7012 or sharon.h.buse@questdiagnostics.com

e \'-f
CompuMet DIRECT
Dayton Area

Lab Tests You Choose

Chamber of Commena
www.compunetlab.com

oy

Join us October 191

(:Uﬂ]l]"llll'lih’ Community Blood & Tissue Center
Blﬂﬂd (:E’l'ﬂé’r Miami Valley Research Park

Rl Diparors. vl L Moo KE“E““Q. Ohio

Visit www.daytonchamber.org to register or call 226.1444
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“In the lead-up to
launching Genessa,
several healthcare
providers facing
marketing challenges
proactively
contacted
Hafenbrack. At that
point we said, ‘OK,
this 1s a great time
to be really visible
and really clear to
people. Let’s start
growing this new
company to service
this need.” ”

— Alex Loehrer,
President of Genessa
Health Marketing.

Alex Loehrer, president of Genessa Health
Marketing, and partner/Vice President of
Hafenbrack Marketing in Dayton, Ohio.




Health marketing encompasses many types

of businesses and organizations — from hospitals to

physician groups to business-to-business to senior care.

Genessa'’s services benefit all of these and more.

A singular FOCUS:

Genessa Health Marketing,

By Vince McKelvey

Genessa Health Marketing brings clarity to a crowded, competitive
health industry. In just a_few short months, Genessa (a division of
Hafenbrack Marketing that’s focused solely on the healthcare industry)

landed several new clients and was already seeing the company’s

Jootprint expand well beyond the Dayton region.

“I drive a lot more now,” said Alex Loehrer,
a Hafenbrack vice president and president
of Genessa.

As he said it, in fact, Loehrer was in his car
headed to northeast Ohio to speak with a
client, CompMed Analysis — a Cleveland
that
worker’s compensation payments that were

company helps hospitals recover

initially denied.

Hafenbrack Marketing has long been a key
player in the world of strategic communication
in the Dayton region. The emergence
of healthcare as
Hafenbrack’s business and as an extremely

a growing part of

dynamic industry in its own right — crowded,

competitive and continually introduc-
ing new technologies and services — led
Hafenbrack to create an agency just for

healthcare clientele.

“That marketplace has just exploded in the
“Healthcare
providers really need to differentiate themselves

last decade,” Loehrer said.
from alternatives and competitors. They mvest
in technology, they invest in new facilities,
they’re constantly working to improve the
quality of care. It’s a busy, busy place and
it’s a place that really requires clarity. And
our services bring that to our clients.”

MOVE IS GOOD
FOR HAFENBRACK AND GENESSA

Hafenbrack launched Genessa in the spring,
with a soft launch in March, then a major
kickoff in May connected with the The
Capital City Half Marathon, and Loehrer
believes Genessa is the region’s only agency
focused solely on the health sector. The
both  Hafenbrack
and Genessa by clarifying each brand.

arrangement — serves
“Hafenbrack doesn’t go away by any
means,” Loehrer said. “It continues to be a
really strong organization and I've been
delighted to see our client base continue to
grow there.”

Genessa, meanwhile, is able to draw on
Hafenbrack’s resources and three decades
of marketing experience to develop an
even greater expertise by specializing in one
industry, something that will benefit its
existing healthcare clients as well as new
ones, Loehrer said. “We feel that by working
with new clients and expanding that footprint,
we can only become better,” he said.

“We’re using, certainly, a lot of the talent
and expertise and institutional knowledge
that we have, but at the same time we’re
growing the agency with new positions that
are effectively dedicated to healthcare,”
Lochrer added. “The decision to embrace the
Genessa brand has been a great one for us.
It doesn’t change who we are; that’s 31 years
of experience that we are leveraging and a
host of case studies and best practices.”

(continued on page 08)

genessq

HEALTH
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(continued from page 07)

NEW AGENCY DOES CONSUMER
MARKETING AND B2B

Genessa is headquartered in Dayton, with
offices in Columbus and Springfield, sharing
space with Hafenbrack. Its clients run the
gamut in the healthcare industry, from
hospital systems to individual facilities within
a system to physician groups. The company
serves both healthcare providers and, in a
business-to-business component, organizations
that sell products or services to care providers.
“We’ve got an entire assisted living and senior
living category where we work with any number
of senior care facilities,” Loehrer added.

Clients include The Children’s Medical Center
of Dayton, Grand Lake Health System in
St. Mary’s, Fisher-Titus Medical Center in
Norwalk and PriMed Physicians, to name
just a few. On the B2B side, Genessa works
with Standard Register Healthcare Division,
CompMed Analysis and Physician Practice
Development, a company that helps medical
practices refine the business end of their
operation. “We just brought on board the
Henry County Hospital in Napoleon,
Ohio,” Loehrer said.

Such a move further demonstrates how
specializing in healthcare helps the company
grow geographically. Hafenbrack has some
national and international clients, but

is essentially a Greater Dayton
marketing firm. Genessa will follow

the healthcare industry into

other markets because it can

and, to some degree, it must.

In such a competitive industry,

one firm can’t be a strategic partner

with clients that go head-to-head in the

same market.

“We’re a Dayton-based agency and firmly
rooted here, but the same demand that
we see existing in Dayton is the demand
that’s been expressed to us by other clients
throughout the state,” Loehrer said. “With
Genessa, in the short time we’ve had it,
we've found that our healthcare footprint
has expanded pretty considerably.”

SOCIAL MEDIA PLAY A SPECIAL ROLE

The agency offers a full range of integrated
marketing and communications services
including  research, market strategy,
positioning concepts, advertising, websites,
social media connectivity and specialty
programs. Social media are especially
important in healthcare today, when consumers
do their own research and have many ways
to find out about a particular treatment or
facility. “They have so many tools at their
disposal now,” Loehrer said. “The referring
physician still plays a huge role in that
process but people now have the ability to

get a second opinion on their own.”

Likewise, being aware of what’s happening
in the marketplace is what led Hafenbrack to
create Genessa. “Thisis an instance in which
we monitor our business, we monitor our

clients, we keep our relationships with them,
and we saw a way to deliver our services
to an expanding client base,” Loehrer
said. “It’s really us doing for ourselves what
we always tell our clients they should do,
which is finding a unique value and clearly
communicating that to a targeted audience.”

He added that working in healthcare can be
especially rewarding. Not only does it involve
exciting new technologies, but it means
working with caring and compassionate
people who are dedicated to helping others.

“We’re not the ones holding the scalpel or
administering the medication, or offering the
diagnosis, but in the end it’s neat to just play
a role in that process in some way, shape or
form,” he said. “To see those outcomes and
play a role in it, it really makes you feel good

and proud.” — M




FIND OUT HOW SINCLAIR
COMMUNITY COLLEGE GOT THE

$35,250 SMILE
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Expected Annual Energy Savings $14,590.00
*! Rebates for Energy Efficient Lighting $20,660.00

Dr. Steve |ohnson, Sinclair Community College President
Total Savings $35,250.00

The Miami Valley is saving big with DPEL's energy efficiency upgrades.

DPEL warks with local businesses and organizations to find a number of ways to save both energy and money. Our energy
efficiency upgrades and equipment rebates can help you do both. Sinclair Community College has already taken advantage of the
savings by installing new energy-efficient lighting. The DPEL rebates and the annual energy savings add up to a $35.250 smile.

What's more, with our new online bill payment availability and both the Business Energy Advisor

and Chio Business Energy Saver, it's not only money and energy your company saves, it's also
time. Call our new Business Call Center today at Boo-253-5801 50 you can start saving tomorrow. D I & I |

WWW.DPANDL.COM/SAVE | BOD-253-5801 TOMORROW STARTS TODAY



‘=> THANK YOU to the Dayton Area Chamber of Commerce
8 and The Soin family for awarding Commuter Advertising
with the 2011 Soin Award for Innovation!

I LIMITED TIME ONLY:
ﬂAYrUN Commuter Advertising is offering 15% OFF all media prices for Dayton
Dayton Area

Chamber members until December 1, 2011. Contactus at 937.531.6630
Chamber of Commerce  for more information.

EXCLUSIVE PROVIDERS OF NEW PUBLIC TRANSIT MEDIA

Play 15 second audio message over sound system in public transit!

e TIMED: pick the exact TARGETED: pick the

time when your message exact location where your
plays on all buses in message plays when the
operation bus drives by

Benefit: A captive audience + targeted message.
Your message can not be turned off.

For one stop, your
message will be heard
a minimum of 14,440
times a month!

Reinforce the audio message with visual text!

Benefit: Your message is scrolled across the front Pick one time and your

of the bus for all passengers to view. message will be heard
a minimum of 24,000
Text ' I
Messaging Enhance your message with a call to action! times a month!
\, J
N E—

About GDRTA:

RTA, Ohio's greenest fleet,
Benefit: Special offers + additional info serves 3300 stops on 29

is sent instantly to your potential customer. routes throughout Montgomery
and parts of Greene County.

Customers ride RTA on more
than 10 million passenger trips
each year.

Bus
Signage

Display your message inside + out!

Driver'sside

For infa visit: www.i-riderta.org

\. J

KING QUEEN TAIL

Benefit: Your message is seen throughout the community!

www.commuter-advertising.com COMMUTER ADVERTISING m



CUSTOM TAILORED
LEGAL SOLUTIONS

for Your
Business

Don't get caught in a stitch, let our
experienced attorneys provide you
with effective legal solutions.
* Labor & Employment Law
« Workers' Comp Defense
& Government Contracts
* Construction Law
* Business Law
* OSHA #
A PERFECT FIT, /
NO MATTER THE SIZE

DUNLEVEY, MAHAN & FURRY

www.dmfdayton.com « (937) 223-6003

Now more than ever, this
is the timejto) ee your
propertyanisha

—nev}'ins
— preventative ma
— repair
— sealcoating
g U
% T 'I: K
OUSE »
EEPHAE‘

Celebrating
o our 40
th
f, HOUSER
cONCRETE b

-
I 7 vayton, o 452

sz B

warw. houserasphaliconerete.com

“The Dayton Foundation
Helps Us Help Others..”

i \ N Je believe passionately in the arts and their
power Lo transform [Jt‘r-[‘}k and communities,
Today especially, they so desperately need our help.

W really believe that excellence in cultural activities strength-
ensa community and makes our lives fuller. The charitable funds
we set up through The Dayton Foundation help us suppornt arts
and culture now and after our lifetimes,”

Let us help you help others, Call (937) 222-0410 and ask
for Joe Baldasare or Angela Clements — or visit us online at
www daytonfoundation.org,

90 Years of Helping You Help Others & 'I.
I":IH.I ot imuiling ':l # wwwdrtonfoundation.oey  THE-DMYTON g o F
of faliaw ul o Twaller @Dwytonddn of on Faoeboolk. FOUNTATION hll*m

glements M

INCEriaors

3680 Wyse Rd., Dayton

9379183000  www.elementsiV.com
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ECONOMIC Indicators

T he Chamber’s monthly publication, “Economic Indicators™, provides useful information
in the areas of employment trends, new construction, home sales, sales tax collection and
much more. These indicators allow analysis of economic performance and predictions of

Suture performance. Here 1s a sampling from the June 2011 report.

GDP

GROSS DOMESTIC PRODUCT — ANNUAL PERCENTAGE CHANGE

1st Qtr 11 4th Qtr ‘10 3rd Qtr ‘10 2nd Qtr ‘10 Ist Qtr ‘10
+1.8 +3.1 +2.6 +1.7 +3.7

T LRILED
i g 1
i
118 1N A 0 1H

R I E

CPI

CONSUMER PRICE INDEX JUNE 2011

June 2011

monthly change............... —0.2%
Annual percent

change 2011.................... +3.6%
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Key Economic Indicators

— June 2011

SALES TAX COLLECTIONS
COUNTY RATE (%) MAY 11 MAY ‘10 12 MO. CHANGE Yo n Y10 ‘10 YTD CHANGE
Butler......cccoocveneenne. 0.75 i 2,144,153................ 2,361,008............. —10.12% eveeueene 12,588,594............. 12,191,783.......... +3.26%
Clarke. oo, 1500 1,485,942, oo 1,543,183 cvvvvenn. +3.91% wovvo. 8,355,822 ... 8,081,625.......... +3.31%
Darke..errveeerreenee 1500 528,996 . ervvvee. 509,641 .oooon... +8.73% wovvee.. 2,784,267 oo 9,681,849.......... +3.84%
Greene. v, 1000 1,663,706 rvvecom.. 1,658,720.....ccconn.... +3.85% oo 9,032,742 oo, 8,721,568.......... +3.57%
MM oo, 1.95 e, 1,077,572 ccveecerre. 1,013,165 cvveeen.... +6.31% vovvv. 5,754,346 oo, 5,246,150.......... +9.68%
Montgomery ............ 1.00....coeenen. 5,183,39%6................ 4,801,511 +7.96%............ 27,594,611............. 24.566,496........ +12.33%
Preble ...ccooeiveiies 150 s 333,140...cccciienee. 258,849............. +28.71% v 1,856,158............... 1,941,396.......... +4.58%
WATTen «oeveeeeeeeen.. 1000 2,258,823 vvvvvoeennn. 2,208,660.............. +2.26%% oo 11,580,449............. 10,911,660......... +6.31%
Region ($,0008).......oveveeeeeerreree. 14,675,728..ccccor.. 14,354,737 oo +2.93% oo 79,546,982.....co...... 74,342,531 .......... +7.00%
UNEMPLOYMENT RATE
COSt Of thng IndCX MAY 11 MAY /10 “11 AVERAGE
Dayton MSA (Metropolitan Statistical Area) .......................... 9.3%.cuuen.. 10.9%............. 9.7%
MARCH 2011 ORIO v 8.6% rrrvveeen. 10.1%. v 9.2%
S et 9.1%;.ceveens 9.3%..ccoven. 9.3%
Dayton, OH........................... 91.4
Columbus, OH ..................... 91.9 VALUE OF NEW CONSTRUCTION
Cleveland, OH.................... 101.0 DAYTON MSA NEW CONSTRUCTION YID MAY ‘11 YID MAY ‘10 YD CHANGE
Richmond, VA .............. 104.4 | Non-residential..............oooooreeiiiiiererrrrr, 218,631,000............... 148,928,000........ +47.0%
ReSidential........vveeeeeeeeeeeeeeeeeeeeeeee e 78,628,000.......orvoeen. 99,035,000........~21.0%
Miami, FL.......oooooiiinnns 106.0 TOUAL e 997,259,000............... 947,963,000........ +20.0%
Chicago, IL......................... 116.8
Baltimore MD ................... 119.3 HOME SALES
San Francisco, CA............. 163.8 DAYTON MSA MAY 11 MAY ‘10 % CHANGE YID ‘N YD 10 % CHANGE
No. of homes sold................. 1,029........1,268.....~18.85%........ 3,852 .......4,246....~10.22%
LB LA B Bomrcomotmrocens 100.0 Total home sales (§,000s)....... 76,195..... 117,771 ......-35.30%.....414,845 .....514,038.....-23.91%
Average sale price (§)............ 94,652..... 120,421......—21.40%..... 107,042 .....119,539.....—11.60%
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RECAP on Reform, by Anthem &

What has the health care reform law changed? And what’s coming? In March 2010, the health care
reform law — called the Affordable Care Act — put changes in place to give Americans new rights and benefits.

Here’s a recap of those changes, what they may mean to you and what you’ll see in the next few years.

COVERAGE CHANGES IN 2010/2011

Children younger than 19 who had a
health problem — Plans must cover children
younger than 19 even if they had a disability
or illness before signing up for coverage
(children younger than 19 may be required
to enroll during an open enrollment period).

Young adults — Young adults can stay on
their parent’s plan until they turn 26 (some rules
may apply, depending on the parent’s plan).

Preventive care — All new plans must cover
certain preventive services like Pap smears,
annual Mammogram screenings (age 40+),
colon cancer checks and shots (vaccines)
without you paying a deductible, copay or

coinsurance.

Lifetime and yearly dollar limits —
Health plans cannot have lifetime dollar limits
on key benefits like hospital stays. By 2014,
yearly dollar limits won’t be allowed either.

Appeals — The law gives a member more
rights to ask a health plan to rethink its
decision on health benefits if the member
doesn’t agree with the result.

CHANGES IN 2012

Simpler benefit summaries — The summary
must be in a standard format using the same
language as all other health plans to help
make terms like “deductible” and “copay”
easier to understand.

CHANGES IN 2014

Essential health benefits — All individual
and small group health plans must offer certain
benefits. This set of benefits will be defined by
the U.S. Department of Health and Human
Services and state governments. This rule
may also affect large group health plans.

Pricing rules — All individual and small
group health plans must follow new rules for
pricing. This could be a major change for
small businesses and those who buy health

insurance on their own.

New taxes — All health insurance plans will
pay a tax for certain coverage changes in the
health care reform law.

Health insurance required — All Americans
must have a minimum of health insurance
coverage or face a fee. Some people may not
have to follow this rule in special cases. Also,
employers with more than 50 employees must
offer health benefits or face a penalty.

Health exchanges — If you do not get
health insurance at work, you can shop for it
through an “exchange.” These state-run or
federally run exchanges will offer different
plans and prices so you can compare and
choose the plan that’s best for you. This
includes subsidized plans for those who earn
less than 400% of the Federal Poverty Level
($89,400 for a family of four today). Small
businesses also can use Exchanges to find
insurance for their workers.

To learn more, talk with your broker or
health plan account representative. — Hll

L

WHEN AN APPLE A DAY IS JUST NOT ENOUGH.

ChamberCare is just one of the ways that the Dayton Area Chamber of Commerce is working for you,
To get your FREE quote on Health Care Insurance, contact the Chamber at 937.226.1444,

Daryton Area
Chamber of Commence

daytonchamber.org




The|Salvation
Army’s/Ray/&
Joan|Kroc|Center}

“Only five years ago, the Dayton
Salvation Army was postured o
receive a significant grant to build

a brand new, state-of-the-art

community center. Fortunately, the
team at Mark Fornes Realty was
able to help identify and guide us
through the purchase of a perfect
inner-city parcel. We were awarded
a grant of 366,000,000, and today,

that once blighted and forgotten property is now home
to one of only 15 centers like it in the United States!”

Major Tom Duperree
Dayton Salvation Army

healthcare
marketing
ailing?

Tom and Barbara
Duperree all the stements of eflective and integrated marketing, Its ar

Mar FornEs ReaLry R

www.fornes.com vl
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Your one-source stop for chauffewred transportation
int Dayton and the surrounding area.

¢ Owver 20 years of service experience

* All non-smoking Lincoln vehicles

* Value packages for every occasion

* Serving corporate clients

* Executive sedans, 10- to 14-passenger limos
= VIP Bookers Club

. LA L ')
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19TH ANNUAL
CHAMBER CHALLENGE
Chamber Challenge

GOLF OUTING & SILENT AUCTION

daytonchamber.org
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GREEN Businesses

Dayton Regional Green Business Certification Program —

On July 6, 2011, the Dayton Chamber, in conyunction with Heapy

Engineering and Montgomery County, rolled out the Dayton Region’s Green

Business Certification Program at a press conference at Madison Lakes.

The Green Business Certification program
is a key component of the Dayton Regional
Green (DRGg) Task Force’s mission, of which
the Chamber is a charter member.

First convened in 2007 at the request of
the Montgomery County Commissioners,
a forum of local citizens, government and
business leaders met to identify strategies
to reduce greenhouse gas emissions in
Montgomery County and the region. Many
ideas were generated from the forum and as
a result, the Dayton Regional Green 3 (DRGy3)
Task Force was created.

From the initial formational meetings, the
name Dayton Regional Green Task Force and
the DRG3 label were developed in an effort
to open the Task Force’s efforts to include

all of the Dayton Region and not limit it to
Montgomery County. The DRG?3 Task Force was
divided into three Workgroups: Residential,
Business, and Government. Each Workgroup
was charged with three Focus Areas:
Education, Policy and Economic Development.
One of the outcomes of the Business Workgroup
was the development of the DRG3 Green
Business Certification Program.

At the press conference on July 6, 2011,
fourteen area businesses were officially “green
certified” in a ceremony with Montgomery
County commissioners and other members of
the DRG Task Force. The certified businesses
were required to submit an application and
checklist that outlined their actions and
polices in the following categories:

* general standards for all businesses

* solid waste reduction and recycling

* environmentally preferable purchasing

* energy conservation
* water conservation
pollution prevention

CONGRATULATIONS
TO THE DAYTON REGION'S
FIRST GROUP OF CERTIFIED

GREEN BUSINESSES!

The DRGg
Certification program emphasizes
small changes that can be made in

Green Business

day to day operations and policies.
Each category contains a few
mandatory requirements, however,
the program has been designed to
allow for maximum flexibility, with
the intention that every business can
find and implement green strategies that
fit their own facilities. As a part of the
certification process, on-site verification
will occur for 5% of applications (randomly
chosen). The auditing process might occur
after certification. If non compliance issues
are discovered through the auditing, a
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FEOIEET THE TMTIRORSERT
uCHLASE WUSIHATY ot

L-R: Montgomery County Commissioner Dan Foley; Stephanie Precht, Director of Publlic Policy

with the Dayton Area Chamber of Commerce; Montgomery County Commissioner Debbie

Lieberman; Michael Berning, Director of Sustainable Design with Heapy Engineering, Montgomery

County Commissioner Judy Dodge.

grace period of 6 months will be given to the
business for compliance. The first time
application (valid for the first two years) is free!

The Dayton Area Chamber of Commerce
is proud to be a founding partner in the
Dayton Regional Green (DRGg3) Task Forces’
“Green Business Certification Program”.

OAYTON

Dayton/Miami Valley
Satety Council

Please direct questions to
Amanda Byers at the
Dayton/Miami Valley Safety
Council at 937-226-8227 or
abyers@dacc.org.

Look for more information in
the upcoming months.
Please log on to
www.daytonchamber.org
for more details.

This program is completely voluntary and
1s designed to help businesses save money
by implementing a series of green practices
to reduce their energy and resource use.
Every day, businesses are realizing that by
making a commitment to environmental
stewardship, they are also affecting their
bottom line. Companies that are taking

voluntary steps to conserve energy and
water, reduce their carbon footprint, generate
less waste and implement recycling programs
are reaping the rewards when it comes time
to pay the utility bills, repair and maintain
equipment and recruit a young educated
workforce.

At the Dayton Chamber, it is our mission
to help our members do more and better
business. The Green Business Certification
program will play a key role in that mission,
and it is our hope that through the creation
of and participation in voluntary programs
like this one, we can avoid costly mandates
and regulations in the future. For more
information on the program, to find out
which businesses in the region have already
become “green certified” and to discover
how your business can |
begin the process, please

visit www.drg3.org — Ml %

Dayton/Miami Valley
Safety Day in the Region

AV4

Tuesday, October 11, 2011

This is your opportunity to receive affordable safety training and
education with leading professionals in the safety and workers'
compensation fields. In conjunction with training sessions, the
59th Annual Safety Day in the Region will also feature an exhibi-
tor showcase, where participants will be able to obtain up-to-
date information on equipment and services.
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MEMBER Profile

Optimus Prosthetics — combining traditional

values and advanced technologies with innovative 4

business concepts to improve lwes.

A UNIQUE VISION

Started in 2007 by John Brandt, CPO,
and Scott Schall, MSE, BSME, Optimus
Prosthetics is the region’s leading provider of
innovative prosthetic services and products.
From the very beginning of their venture,
Brandt and Schall knew that they wanted to
create a unique organization that would combine
advanced technologies and traditional values
like compassion and customer service to
improve the quality of life for patients living
with amputations. What they didn’t know
was that innovative business concepts used
by companies in industries outside of health
care would play significant roles in helping
them realize their vision of mission-driven

patient care.

VALUES AND TECHNOLOGIES

The core of Optimus’ success is its dedication
to helping people. The reason the company
continues to grow is that patients genuinely
like the Optimus team, the personalized
support they receive, and the high quality
of Optimus’ prosthetics. Even patients who
have worn other prosthetics for years find
new leases on life with Optimus, and it’s
directly attributable to Brandt and Schall’s
commitment to treating people as they
would want to be treated; making every effort
to find the perfect prosthetic and interface for
each patient. The staff at Optimus takes the
time to really understand patients’ challenges.
They talk to them. They empathize with
them. They make them feel comfortable.
Although it can be difficult to find these
days, great customer service really makes a
difference, and Optimus extends it to all its
patients and to their physicians, therapists,
and case managers, t0o.

As for the technologies that drive Optimus’
business and patient satisfaction, they’re

truly state-of-the-art. Optimus actively

Optimus  also
uses technology
to improve

efficiency, which
directly improves
the patient experience.
They use practice
management software

(PMS) to ensure patient

service and satisfaction by

tracking every stage of
the care process from
initial consultation

and preliminary

fittings to model
creation and final
delivery of the
prosthesis. Not only does

this streamline the day-to-day
operations of the business, but it

~ also allows for more time to be spent

pursues the most advanced prosthetics in
the world, and partners with the companies
that make them. For example, Optimus is
the first licensee in the world for the High
Fidelity Socket Interface for people with
transfemoral (above the knee) amputations,
and a partner with the maker of ProDigits,
fully functional fingers for patients with
partial hand amputations. The key element
that Optimus provides is the interface — the
place where the prosthetic meets the patient.
It's Optimus’ careful sizing and precise
craftsmanship, utilizing sophisticated materials,
equipment, and engineering concepts, that
creates enhanced comfort and quality of life
for patients. But it doesn’t stop there.

interacting with patients and shortens the
time interval between appointments (which
means that patients are fitted with their
prosthesis sooner).

To facilitate great customer service for
physicians, therapists, and case managers,
Optimus keeps them abreast of all the latest
prosthetic innovations by delivering over
150 one-hour presentations every year.

AILERON'S DOC MODEL AND
LEAN MANUFACTURING CONCEPTS

To discover new ways to keep their business
moving forward as they helped patients,
Brandt and Schall took courses at Aileron —
a renowned business leadership and
development organization. There, they were
exposed to the DOC (Direction Operation
Control) Model for professional business
management. “Direction” initiatives at
Optimus included the implementation of a

board of advisors and strategic plan, the




development of sales and marketing plans,
and the launch of new patient programs.

On the “operational” side of the business,
Optimus attended lean concepts training,
hired an HR firm, implemented a company-
wide bonus incentive program, and made
key personnel acquisitions. It was in lean
training that Brandt and Schall were inspired
to incorporate efficiency measures to reduce
waste in the office and enhance patient
service. Schall says that making seemingly
simple changes “made a big difference
in the quality of the work we’re doing for
patients. Things like putting tools in the
same place after every use and developing
in-depth processes allows for more time to
monitor quality and to give each patient the
attention he or she deserves.”

Restructuring the Optimus organizational
chart, doubling facility space, hiring a
marketing firm, and implementing a two-
year budget and forecast were all part of the

5, €

company’s “control” measures.

“Beyond the DOC model,” Schall points
out, “Aileron has served as an invaluable

The Optimus Prosthetics team in front of their office on North Dixie Drive in Dayton:
L-R: Anita Curtis, Tim Riedlinger, Lynda Craft, John Brandt, Scott Schall, Beth Warren,
Travis Barlow, Ellie Thompson. (Not pictured: Nick Collinsworth, Crystal Reed.)

networking center for us. We've made several
with
professionals and consultants throughout

key connections other business
the region. The leads and fantastic staff
support that we’ve received from Aileron
have helped us to find success in creating
and sustaining superior performance within

our organization.”

NAVIGATE

THER THAT CAMN HELP Y

5. JOIN THE EVOLUTION.

After nearly five years of rapid growth and
plans for continued expansion, the team at
Optimus is making great progress toward
realizing John Brandt and Scott Schall’s
shared vision for a prosthetics provider
that’s successful at helping people enjoy
more fulfilling lives by combining innovative
service and

technologies with great

traditional values. — H

*OWER BUSINESS
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MEMBER Profile

Dayton Children’s — 1t serves 20 counties. It has 155 beds, is n

home to the area’s only Level 3 newborn intenswe care unit, and s

one of just 11 pediatric cancer care programs accredited by the 7 r] ‘ DAYTON
American College of Surgeons. CHILDREN ,S

The Children’s Medical
Center of Dayton

“Wow.” A 10-year-old boy had just watched
images of fall leaves scatter as he moved his
arm across the “interactive video wall” in
the emergency department waiting room at
The Children’s Medical Center in Dayton.
When the images changed to dangling
spiders that could be dispatched with the tap
of the hand — like a larger-than-life video

31140 dd REKRAEN

game — the boy’s younger brother came over
to check it out, too.

Their mother, Rochelle Williams of Trotwood,
sat nearby filling out hospital paperwork,
but her sons weren’t hanging onto her,
bored and fidgety. They were having fun.
“Dayton Children’s new waiting room is a
big improvement over the old one,”
Williams said. It’s roomier, and ‘“there’s
much more for the kids to do.”

The new waiting area
is part of a recently
completed $8.5 million
renovation of Children’s
emergency department,
now called the Soin
Pediatric Trauma and
Emergency  Center.
Funding came from
the hospital’s “Meet
the Need” campaign, which kicked off in
2008 with a generous gift from the Raj and
Indu Soin Family Foundation, said Kelly
Kavanaugh, hospital director of marketing

communications.

“The center was built in the 1980s and was
last renovated in the 1990s,” she said. “Over
that period of 20 years, the volume that we
Children’s Medical Center Emergency Exam Room offers large space for families. saw in that emergency department had

FOCUS VOL.IV,NO.3— 1

really increased.”
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The renovation doubled the size of the
emergency center to about 29,000 square
feet. It added 20 exam rooms, two state-of-
the art trauma rooms, and a fast-track triage
area to improve patient flow.

“We made it a lot more family friendly,”
Kavanaugh added. The exam rooms are large
enough to accommodate families and, there’s
a private space for relatives of critically
injured children that’s adjacent to the trauma
rooms. “You canimagine
they would need that kind
of space,” Kavanaugh said.

Accommodating relatives
and providing distractions
—such as the interactive
video wall — is especially
importantin a children’s
hospital. “Kids come with
families,” Kavanaugh said.
“If youve come to the
emergency room with your
child and the siblings are
with you because you
can’t leave them home
alone, you've got to provide
some entertainment.”

Dayton Children’s, one of 50 free-standing
pediatric hospitals in the country, traces its
history to around 1918, when philanthropist
Annae Barney Gorman opened a health
clinic and community center on Chapel
Street in Old North Dayton. During the

polio epidemic, the community center
evolved into a convalescent hospital, serving
child polio victims, and then in 1963, it
joined forces with Elsie Mead and other
local leaders who were raising money for
a full-service children’s hospital in Dayton.
The result: The Barney Children’s Medical
Center opened in 1967.

Dayton Children’s, as it’s now known, serves
20 counties. It has 155 beds, is home to
the area’s only Level 3
newborn intensive care
unit, and is one of just
11 pediatric cancer care
programs accredited by
the American College of
Surgeons, said Kavanaugh.

“We had 275,000 visits
in 2010,” she said. “We
did 11,968 surgeries.”

The main campus
remains in Old North
Dayton, not far from the
original Barney clinic,
but Dayton Children’s
now  operates  care
centers, speciality clinics or testing centers
in six other communities, from Springboro

to Lima.

The original vision for the hospital was to
make it so children didn’t have to travel
far to get the care they require and these

the extras aren’t extral!

$0.00 Hot Breakfast

$0.00 Hot Food & Cold Beverages

$0.00 Wireless Internet

$0.00 Long Distance Calls

$0.00 Indoor/Outdoor Pool
Meeting Space

Available - Call
1-800-436-1169

IPDRURY HOTELS

druryhotels.com

.Dru_ry Inn & Suites-Dayto

outlying centers can be seen as an extension
of that vision. Children’s is looking at adding
others, Kavanaugh said. “Again, trying to
increase the convenience so that kids can get
the kind of care that they need and deserve
—and that’s pediatric care.” — ll

Entrepreneunrs

Helping

£
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BRADY
WARE

CPAs & Business Advisors

One South Main St., Suite 600
Dayton, Ohio 45402
[937) 223-5247

www.bradyware.com

Pushing the Possibilitics
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ABOUT STATE ISSUE 2

State Issue 2 is a referendum on
the November 8th ballot asking
Ohioans to approve a set of fair
and reasonable reforms to help
our local communities get their
growing government labor costs
under control.State Issue 2 is a g
referendum on the November 8th -

ballot asking Ohioans to approve m
a set of fair and reasonable b
reforms to help our local 3

communities get their growing

government labor costs

under control.

vVe0O

F State Issue 2 1s an attack on

Ohio’s muddle class

Issue 2 empowers the middle

SOILITOd NI

— and every Ohio taxpayer — with
reasonable reforms to the growing cost
rernment pay and benefits, which

now consume as much as 80 percent of
local budgets. As The Columbus Dispatch

wrote in an editorial: “There is no

question that Senate Bill 5 is about the
middle class. But it is not an attack, it is
an attempt to restore to Ohio’s middle
class the control of the government it
pays for and elects.” State Issue 2 makes
some very fair and common sense requests
of government employees to help get

labo sts under control. -

.. - State Issue 2 will cut Ohio

teacher salaries.

That’s one of the scare
tactics government unions are using

to turn people against these reforms.

4
<

Nothing in Issue 2 determines salary
levels. It only ends the practice of handing

out automatic pay raises, or ‘step”

increases, and longevity pay — or bonuses
just for holding the job for a certain
period of time. Issue 2 also asks that
performance be added as a factor in
teacher compensation, a goal President
Barack Obama set out in his national
education policy in 2009. — H
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Getting D

State Issue 2 _ ono

What is the problem you’re trying to address

with these reforms?

Ohio’s state budget faced an
unprecedented $8 billion shortfall this year
—the largest in state history — and many local
communities are facing similar financial
challenges. Local elected officials across the
state have identified rising labor costs as a
common area of concern.

Why do opponents keep saying this is

an attack on the muddle class?

Opponents like to use class warfare
rhetoric to incite an emotional response.
The Columbus Dispatch said it best: “The
assertion is a flat contradiction of
reality. Not only are the public-
sector workers affected by Issue 2
not representative of the majority
of Ohio’s middle class, but the
comfortable wages, automatic raises,
benefits, pensions, job protections, sick-day
payouts and negotiating power enjoyed by
many of these public-sector workers comes
at the expense of the vast majority of Ohio’s
Most of these

taxpayers have nothing remotely like these

middle-class taxpayers.
benefits nor the economic security that the
public sector takes for granted and regards

. Eh
as a right.

An opportunity to interact with elected officials
is what “Getting Down To Business” is all about — your

Chamber’s part in public policy and advocacy activities.

Does State Issue 2 affect employee wages?

State Issue 2 does not mandate salary
levels. It would, however, allow an employee’s
performance to be considered when
determining compensation, rather than just
awarding automatic pay increases based

only on an employee’s length of service.

Issue 2 also eliminates “step” increases.

Would public employees lose jobs under State
Issue 2?

Issue 2 is designed to give local
communities alternatives to balancing their
budgets, so layoffs aren’t the only option. In
the private sector, families and businesses
are able to restructure their budgets under
difficult economic conditions. They give up
perks and reduce spending until profitability
is restored. Companies might decide to
consolidate services or reassign employees
to avoid layoffs. That kind of flexibility is
almost non-existent under today’s collective
bargaining agreements. Many government
union contracts are designed to keep public
employers — and taxpayers — locked into
rigid, often costly workforce demands,
leaving employers with few options but to
lay off valuable employees when revenues
get tight. Restoring flexibility will actually
save jobs.

How does Issue 2 affect the ability of certain
public safety workers to get safety equipment?

Public safety unions often include
their
negotiations, and Issue 2 allows that practice

equipment demands in contract
to continue. In fact, state legislators took
extra steps to clarify in the bill that safety
equipment is included under “terms and

conditions” of employment. — ll
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DRIVING Success
In-sync with Region’s Needs

For many years, economuc development efforts focused on attracting and retaining businesses through financial

incenties. Now, companies require that a well-trained, educated workforce 1s readily available when making

a decision to relocate or stay in a region.

“It is critical to our region’s economic success
that we partner with regional employers
to understand their current and projected
workforce needs, and then create and
deliver training to individuals to fill these
positions,” stated Deb Norris, Vice President
for Workforce Development and Corporate
Services at Sinclair Community College.

To that end, Sinclair Workforce Development,
Midwest Community
Healthcare Information Technology (HIT)
College consortia, has partnered with regional

as part of the

healthcare employers to meet their workforce
Since 2010, Sinclair has
recruiting individuals with healthcare or

needs. been
information technology backgrounds for a
six-month retraining program designed to
increase the number of HIT workers. This
initiative is part of a nationwide effort to
meet requirements of the HITECH Act,
which mandates that every U.S. citizen have
an electronic medical record by 2014.

Grant funds are being used to train these
individuals on how to integrate the electronic
health record information systems into
hospitals, doctor’s offices and other medical
The

training  for

curriculum focuses on
two
Implementation Support Specialist and

facilities.
job-specific roles,
Technical/Software Support Staff. Sinclair
is committed to training up to 300 students
over the two-year grant period.

In another example, Sinclair Workforce
State
and Community College’s

Development and  Cincinnati
Technical
Workforce Development Center have worked
closely with regional pharmaceutical and
medical device companies to develop a
relevant seven-week short term certificate

curriculum in the areas of pharmaceutical

manufacturing, medical device manufacturing
and lab skills. More than 100 students will be
trained over the life of this three-year grant.

One Bioscience trainee is Karmen Vranesevic
who previously worked as a machine operator
and later supplier operator at Avon, which is
closing its operations in northern Cincinnati.

“I attribute my success in landing a new job
in large part to the short term Bioscience
training I took through Sinclair Workforce
Development,” said Vranesevic, now a
packaging
working full-time at Cincinnati’s Teva

pharmaceutical technician
Pharmaceuticals. “The company was so pleased
with my training that they were happy for me
to continue in the program as they recognized
it would be mutually beneficial to my growth
and theirs too.”

SINCLAIR

COMMUNITY COLLEGE

“The bioscience training programs focus
on preparing individuals for positions as
development operators, manufacturing
technicians, packaging technicians, CNC —
Computer Numerical Control — operators,
quality technicians, and laboratory and

”»

research assistants, to name a few,” said
Brenda Latanza, the Sinclair Workforce
Development representative helping to

coordinate the Bioscience and HIT training;

In addition to the above programs, Sinclair
Workforce Development also offers online
healthcare career training courses and
continuing education modules. For more
information about all of Sinclair Workforce
Development offerings, go online to www.
sinclair.edu/workforce. — Ml

Bioscience trainee Karmen Vranesevic is a student of the Sinclair/Cincinnati State Bioscience

Manufacturing Technology training program. Here she performs class work in the lab located at

Cincinnati State’s Workforce development Center in Evendale, north of Cincinnati.



This letter was sent to the Ohio Govemor and Ohio General Assembly Leadership through a collaborative initiative by the Dayton Area Chamber of

Commerce and the Dayton Development Coalition, in an effort to preserve U.S. Congressional representation of Wright-Patterson Air Force Base.
If you would like to also send a letter to the Ohio Apportionment Board, please visit the chamber's website at www.daytonchamber.org.

—
The Honorable John Kasich
Governor of the State of Ohio
Vern Riffe Center, 30th Floor =

77 S. High Street
Columbus, OH 43215 Dayton Area
Chamber of Commerce

The Honorable Thomas Niehaus

President of the Ohio State Senate

Statehouse, 1 Capitol Square, 2nd Floor

Columbus, OH 43215

dayton development coalition

GROWING THE DAYTON REGION

The Honorable William G. Batchelder

Speaker of the Ohio House of Representatives
77 5. High Street, 14th Floor

Columbus, OH 43215

Dear Governor Kasich, President Niehaus, and Speaker Batchelder:

It has recently come to our attention that a proposal is under consideration to combine the core population
centers of the presentThird and Seventh Congressional Districts abutting Wright-Patterson Air Force Base
(WPAFB). We are opposed to any plan that combines WPAFB into one congressional district. We believe that
any such plan would damage the local economy and our ability to protect and advance WPAFB. We ask for
your assurance that WPAFB's congressional representation not be diminished.

WPAFE is the largest single site employer in the state of Ohio. Over the last 10 years the workforce has grown
steadily to its current level of about 27500 and could, as a result of the 2005 defense base closure process
(BRAC), reach close to 30,000 in the near future. Additionally, approximately 20,000 affiliated jobs are located
just outside of the base grounds. This combined workforce of about 50,000 Ohioans are resident predomi-
nately in theThird and Seventh Congressional Districts.

Wright-Patterson is one of the largest, most diverse and complex research bases within the Air Force. It holds
the headquarters of the Air Force Materiel Command, a major Air Force Medical Center, Air Force Institute of
Technology, Aeronautical Systems Center, and headquarters of the Air Force Research Laboratory. Our
congressional delegation works to advance the core mission of WPAFB, grow its workforce and defend
against attempts to transfer missions or functions from Ohio. As you are aware, other states continuously
seek to siphon jobs from Wright-Patterson but have been rebuffed through strong congressional action.

We think it is essential that WPAFB retain its full congressional representation. At a time when Ohio is strug-
gling, it is vital that jobs at Wright-Patterson are protected and that the base continues to grow. Combining
congressional representation would result in political division and a diffusion of needed resources for
advancing job producing causes in the Dayton region.

We hope to hear from you regarding this important issue for the region and the state.

Sincerely,
z‘; !
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PURCHASING Opportunities

Chamber members can avail themselves of these special purchasing opportunities and offers:

HEALTH CARE

Through the Chamber's partnership with Anthem Blue Cross and
Blue Shield, another "members only" benefit is available.
Our group Health Insurance program provides:

* Substantial savings for small/medium-sized

Anthem &9

* A network of 1,400+ physicians, and
‘An independent licensee of the Blue Cross and Blue Shield Association,

* Flexible benefit options.
For information, call Kenya Taylor at 888-294-1187 ext. 7122

Workers' Comp Savings Partner

The DACC group rating
program offers high
savings = up to the
BWC's maximum
discount - and
excellent service in
workers” compensation.

,

FrankGates

AVIZEMNT

Contact Julia Hall today for more information!
8937-226-8280 = jhall@frankgates.com

An Employee Assistance
Program for the Dayton Area
Chamber of Commerce Members

insurance available.

4 Reduce Health Problems & Absenteeism
@ Improve On-The-Job Performance

# Reduce Work-Related Accidents

® Reduce Turnover & Training Expense

For more information please call 937-534-1356

'WWW'.EUI’L‘WG'L.E.EDITI

e |

areWorks helps more.nj anan;‘r!:uuplmriwmﬁ;plate

injury and successfully refygp-tg-work tha nany other MCO:
Care\WVorks|

1.8466.CAREWORKS

Office DEPOT

Let the Buying Power of the Chamber Save You
Up to 60% on Your Office Supplies!

* Customers have the ability to order online at:
bsd.officedepot.com

Call or fax arder for delivery or visit onr retail stores to gef Grear Valwes!

Faor information, contact Coleman Szekely
at 937.594.2594 or coleman.szekely@officedepot.com

3 or more years of your membership fee

iack in savings!

Independent and objective advice

from the experts.

For more information contact:

Nicholas Williams at 937.431.9697
Nicholas.Williams@$chooleymitchell.com
Www.Smtctayton.com

Do You Need To
Increase Your Sales?

Is selling a core competency in your organization?
Sandler Training can help you
close more sales faster!

THE ROGER WENTWORTH GROUP, INC.
2358 Lakeview Drive, Suite 150
Beavercreek, OH 45431
937-320-9234
www.rwg.sandler.com
roger@sandler.com

ta' Sandler Training

Ch
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Let the buying power of the Dayton Area Chamber

of Commerce help you make the natural choice
for your business!

—

” VECTREN

Call 1-800-592-8980 today. /fj! Source

That Aatural dhisie Tor natursl gad




Dayton Area
Chamber of Commerce

Diverse
Businesses,
Common

Goals...

For more than 100 years, Your Chamber
has continued to serve and represent
the business community in the Miami
Valley like no ather organization in the
region. We invite you to learn more
about the services we aoffer by logging
on to www.daytonchamber.org.

Abraham Katampe
CEO, IYA TECHNOLOGIES

\_\& s

lya Technologies

my chamber.

-

Make the Dayton Chamber Yours at www.daytonchamber.org
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NEW MEMBERS List

For members’ complete information, visit www.daytonchamber.org

American Fire & Security/
Marshal Protective Agency
PO. Box 24781

Dayton, OH 45424

Angler Construction Services
1524 East Second Street
Dayton, OH 45403

Arrow Uniform
1380 Croydon Rd.
Troy, OH 45373

Arthur Associates LLC
860 Green House Drive
Kettering, OH 45419-1114

ATK Space Systems, Inc.
1365 Technology Court
Dayton, OH 45430

Buckeye Harley Davidson
7220 North Dixie Drive
Dayton, OH 45414

CHW Mechanical Services, LLC
P.O. Box 6825
Franklin, OH 45005

Coleman Thomas, LLC
70 Birch Alley, Suite 240
Beavercreek, OH 45440

Connective Design, Inc.
3010 South Tech Boulevard
Miamisburg, OH 45342

D & L Plumbing
5495 Studebaker Road
Tipp City, OH 45371

Dayton City Paper
126 North Main Street, Suite 240
Dayton, OH 45402

Dayton Surgeons, Inc.
1 Elizabeth Place, Suite 10A
Dayton, OH 45417

Dayton Vision Center
111 East Third Street
Dayton, OH 45402

Edict Systems, Inc.
2680 Indian Ripple Road
Dayton, OH 45440-3605

Frosted
4140 Linden Avenue
Dayton, OH 45432

Globe Food Equipment Co., Inc.
2153 Dryden Road
Dayton, OH 45439

Golden Transportation
6077 Far Hills Avenue
Dayton, OH 45459

Group One Development, LLC
P.O. Box 60009
Dayton, OH 45406

H.E.F. USA, Inc.
2015 Progress Drive
Springfield, OH 45505

Haley-Dusa Engineering

& Surveying Group, LLC

270 Regency Ridge Drive, Suite 203
Dayton, OH 45459-4250

Harborlink
3131 S. Dixie Drive, Suite 500
Dayton, OH 45439

Harmony Systems & Service, Inc.
1711 Commerce Drive
Piqua, OH 45356

Harrison Township
5945 North Dixie Drive
Dayton, OH 45414

Health Foods Unlimited
2250 Miamisburg Centerville Road
Centerville, OH 45459

HR Insiders, LLC
PO. Box 292211
Kettering, OH 45429-0211

Integrity Manufacturing Corporation
3723 Inpark Circle
Dayton, OH 45414

J. F. Peters & Son Stone
3169 U.S. 68 South
Xenia, OH 45385

Joseph Airport Toyota
1180 West National Road
Vandalia, OH 45377

LDSS Corp.
5100 Springfield Street, Suite 104
Dayton, OH 45431

Mamma DiSalvo’s Ristorante
1375 E Stroop Road
Kettering, OH 45429-4925

Matrix Dayton, LLC
732 Smithtown Boulevard, Suite 200
Smithtown, OH 11787

McKinney Technical Services, LLC
6180 West Ford Road
Trotwood, OH 45426

Merit Home Loan Company
5335 Far Hills Avenue, Suite 213
Dayton, OH 45429

Miami Valley Memory Gardens
1639 E. Lytle Five Points Road
Centerville, OH 45458

Miami Wabash Paper, LLC
413 Oxford Road
Franklin, OH 45005

Mil-Mar Century Corporation
8641 Washington Church Road
Miamisburg, OH 45342

Minster Bank
95 West Fourth Street, PO. Box 90
Minster, OH 45865

Net X Computers
685 Lyons Road
Dayton, OH 45459

New York Life
6640 Poe Avenue, Suite 100
Dayton, OH 45414

PESCO dba Production Engineering
1344 Woodman Drive
Dayton, OH 45432

Pointe Oakwood
4054 Royal Oak Drive
Kettering, OH 45429

Premiere Builders Supply
630 Orchard Lane
Beavercreek, OH 45434

Provest Properties
PO. Box 614
Dayton, OH 45409

Qsem Solutions, Inc.
1251 Kemper Meadow Drive, Suite 400
Cincinnati, OH 45240

Quality Decorating, Inc.
PO. Box 484
Vandalia, OH 45377-0484



R. F. Woehrmyer Concrete
Construction, Inc.

PO. Box 55

Minster, OH 45865

Regent Systems, Inc.
7590 Paragon Road
Centerville, OH 45459

Rich’s Pawn Shop
708 Watervliet Avenue
Dayton, OH 45420-2547

RSVP Ohio
806 East Franklin Street
Centerville, OH 45459

Sa-Bai Asian Cuisine
200 South Jefferson Street
Dayton, OH 45402

Staples, Inc.
6254 Wilmington Pike
Centerville, OH 45459

Stein and Sobol, M.D., Inc.
8913 North Main Street
Dayton, OH 45415

Stellar Innovations & Solutions, Inc.
10 West Second Street, Suite 324

Dayton, OH 45402

Summers Tire Sales
Car Care Center

100 North Main Street
Centerville, OH 45459

Super Scout Specialists, Inc.

1318 West Main Street
Springfield, OH 45504

The Eric Ryan Corporation
PO. Box 473

1 Early Street, Suite A

Ellwood City, OH 16117

The Miami Products &
Chemical Co.

PO. Box 486

Dayton, OH 45401-1411

The Rider Group, Inc.
578 Cottingwood Court
Dayton, OH 45429-3457

The Rucks Group
PO. Box 24655
Dayton, OH 45424-0655

Tomco Machining, Inc.
4962 Riverton Road
Dayton, OH 45414

W.C. Sims Co., Inc.
PO. Box 4
Springfield, OH 45501-0004

GrowNOW Program

Electripack, Inc. hosts stale treasurer josh Mandel, a supporter
of the Grow NOW program. T he GrowoNOW program enables small

businesses to recewe a 3 %o interest
rate reduction on new or existing
loans for two years with the

opportunaly of renewal.

grow wa

Growing Ohio Small Business. Now.

Dayton Chamber member, Electripack,
Inc., located in Centerville, originally began
as a small packing company. With the help of
the Ohio Treasury’s GrowNOW program,
Electripack is now a manufacturing
facility, fulfillment warehouse
and distribution company and
recently hosted Ohio Treasurer
Josh Mandel to tour their facility.

Jeanne Wright, Electripack’s

today the manufacturing side of Electripack
makes up 60% of the firm’s business.

“It is absolutely vital for Ohio’s future that
we are able to create, retain and grow
manufacturing companies in
our state. Because of the Grow
NOW program, a small manu-
facturer like Electripack had a
business-friendly environment
to thrive and grow in Ohio. I

owner, wanted to invest in new ELECTRIPACK am committed to supporting

equipment to increase automation

and make her business more efficient.
GrowNOW?s rate reduction provided a cost
effective way to help her business expand,
while purchasing high-speed automated
equipment to make business operations
more efficient. This expansion paid off, and

programs such as these to help
Ohio’s small businesses and manufacturers,”
State Treasurer Josh Mandel said.

For more information on the GrowNOW
program, go to www.GrowNOW.ohio.gov
or call 1-800-228-1102, option # 3. — M

Josh Mandel talks to employees of Electripack.

GROWNOW pgayeler ¥y
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CHAMBER Chatter

Discover India Tour Wrap-Up

From Apnl 12-20, 2011, the Dayton Area Chamber of Commerce led a
group of 31 members and business leaders to India for a 9-day towr

While there, the group learned
about India as an emerging market,
and experienced some of the local
culture and customs. The group
spent their time exploring three
major cities in the north of the
country, New Delhi, Jaipur and Agra,
dubbed the “Golden Triangle”. These three
cities offered travelers a glimpse at both the
new development and ancient sites of this
vast and interesting country.

The group heard briefings from the Ohio
Department of Development India Offices,
the Executive Director of Pricewaterhouse
Cooper, and took a tour of the Noida
Economic Development zone outside of New

Delhi. On the cultural side of things, the
group visited the Taj Mahal in Agra, one of
the Seven Wonders of the World and spent
time exploring the capitol city of New Delhi.

This trip marks the second time the Chamber
has led an international business and cultural
tour; with a group of 54 travelers participating
in the “Discover China’ tourin 2010. Stay tuned
for more information regarding business and

cultural travel opportunities for 2012. —

DECAL ON DISPLAY —

Audrey Treasure of Antioch
Unwversity Madwest is applying
the Dayton Area Chamber

of Commerce decal to therr
office window following a
visit by the Chamber to this
member company.

Ribbon Cutting

SABAI ASTIAN CUISINE
AND SUSHI BAR —

Congratulations to
this new business at

200 South Jefferson Street

in downtown Dayton!

Volunteers

2ND QUARTER
2011 —

Nick Lair —

Premier Health Partners

Chris Elrod —

Quanexus

Kevin Connell —
Freund, Freeze, Arnold

Maha Kashani —
Cincinnati Bell




CALENDAR Of Events

SEPTEMBER ~ Breakfast Briefing

DATE/TIME ........ Friday, September 9, 7:15 - 9:00 am

SPEAKER.............. Andy Matt, Director of Operations, Payless
LOCATION........... Dayton Racquet Club

REGISTRATION.... 937-226-8253 or registration@dacc.org
SPONSORS........... Presenting Sponsor: Benefits Network

Supporting Sponsor: Pickrel, Schaeffer & Ebeling Co., L.PA.

SEPTEMBER Business Connections Speed Networking

w
DATE/TIME ........ Wednesday, September 4, 3:45 - 7:00 pm —
LOCATION........... Dayton Racquet Club E
REGISTRATION.... 937-226-8275 or aberger@dacc.org >
RSVP by September 9 L
SPONSOR.....connece Dayton Racquet Club
L
®)
SEPTEMBER Chamber Challenge Golf Outing and Auction 2
DATE/TIME........ Monday, September 19, 10:30 am - 7:00 pm <Q(
LOCATION............ NCR Country Club -z
REGISTRATION.... 937-226-8253 or robinfl@dacc.org w
J—
<
O
SEPTEMBER Safety Breakfast with the Experts
DATE/TIME ......... Wednesday, September 21, 8:00 - 9:00 am
SPEAKER..... ... Thom Kramer, L,JB
TOPIC.... ... Fall Protection
LOCATION.......... | he Mandalay Banquet Center
REGISTRATION.... 937-226-8227 or abyers@dacc.org
SPONSORS........... AAA Miami Valley
OCTOBER 59th Annual Ssafety Conference and Symposium
DATE/TIME ......... Tuesday, October 11, 7:30 am - 4:00 pm
LOCATION........... Dayton Convention Center
REGISTRATION.... 937-226-8227 or abyers@dacc.org
OCTOBER Breakfast Briefing
DATE/TIME ........ Friday, October 14, 7:15 - 9:00 am
SPEAKER............. Brad Proctor; CEO, Dayton RFID Convergence Center
LOCATION............ Dayton Racquet Club
REGISTRATION.... 937-226-8253 or registration@dacc.org
SPONSORS........r... Presenting Sponsor: Benefits Network
Supporting Sponsor: Pickrel, Schaefter & Ebeling Co., L.PA.
OCTOBER Business After Hours (NEW for 2011 — FREE to attend!) J)
DATE/TIME ......... Wednesday, October 19, 5:30 - 7:30 pm o)
TOPIC...ccovccrrrer Networking z
LOCATION .......cce. Community Blood & Tissue Center Z
o)
>
[72]
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O
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GENERATION Dayton Calendar

SEPTEMBER Volunteer Speed Match

DATE/TIME ........ Wednesday, September 7,
5:30 pm registration, 6:00 - 8:00 pm
LOCATION........... Dayton Racquet Club

REGISTRATION.... 937-226-8264 or Iwulfeck@dacc.org

SEPTEMBER ~ Thirsty Thursday

(:; DATE/TIME ........ Thursday, September 8, 5:30 - 7:30 pm
— LOCATION............ Bar Louie
m
Z
O
>
A
@) SEPTEMBER Business and Breakfast Speaker Series
M DATE/TIME ......... Tuesday, September 20, 7:00 - 8:30 am
m SPEAKER......ccovveee Rob Rohr; Senior VP of Sales and Julia Wallace, Senior
< VP of News and Programming, Cox Media Group
m TOPIC..covccessssnnne A New Vision for Local Media
E LOCATION........... Cox Ohio Media Center
1) REGISTRATION.... 937-226-8264 or lwulfeck@dacc.org
SEPTEMBER Fourth Friday Lunch Speaker Series
DATE/TIME.......... Triday, September 23, Noon - 1:30 pm
SPEAKER.............. David Kinsaul, President and CEO, The Children’s
Medical Center of Dayton
LOCATION........... Hilton Garden Inn Dayton/Beavercreek
REGISTRATION.... 937-226-8264 or Iwulfeck@dacc.org
OCTOBER Thirsty Thursday
DATE/TIME ......... Thursday, October 13, 5:30 - 7:30 pm
LOCATION............ Wine Gallery
OCTOBER Breakfast and Business Speaker Series
DATE/TIME ......... Tuesday, October 18, 7:00 - 8:30 am
SPEAKER. ...Jim Pancoast, CEO, Premier Health Partners
TOPIC...coovsssinnes The Future of Healthcare in Dayton and the USA
LOCATION........... Crowne Plaza Rooftop Restaurant, Wilber Room
REGISTRATION.... 937-226-8264 or Iwulfeck@dacc.org
|
™
2 )
2 e,
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; GEN=RATION
8 . . . . . D A Y T O N
2 For more information or to register; visit us online at www.daylonchamber.org The Place For Dayton’s Young Professionals
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