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BUSINESS  
TO BUSINESS

Marxent, the leader in 3D 
asset management for ecom-
merce, announced that it has 
officially become a member 
of the The Khronos Group® 
3D Commerce™ Working 
Group, a Working Group 
formed within Khronos to 
develop specifications and 
guidelines to align the 3D 
asset workflow for online 
retail from product design 
to manufacturing, so that 3D 
representations of products 
can be experienced realisti-
cally and consistently across 
all devices. A leader in 3D 

commerce since 2011, Marx-
ent is actively engaged in the 
effort to create industry stan-
dards related to 3D content.

Founded in 2000, The 
Khronos Group is a not-for-
profit, member-funded con-
sortium focused on the cre-
ation of royalty-free open 
standards for 3D graphics, 
Virtual and Augmented Real-
ity, Parallel Computing, Neu-
ral Networks, and Vision Pro-
cessing on a wide variety of 
platforms and devices.

Learn more at marxent.
com.

BUSINESS OPENINGS

A recent financial audit of 
Moraine by the Auditor of 
State’s office has returned a 
clean audit report. Moraine’s 
excellent record keeping 
has earned it the Auditor of 
State Award.

“We are very proud of our 
Finance Director Don Buczek 
and our Finance Department 
for receiving this award,” 
commented Mayor Elaine 
Allison.

The Auditor of State Award 
is presented to local gov-
ernments and school dis-
tricts upon the completion 
of a financial audit. Entities 
that receive the award meet 
the following criteria of a 
“clean” audit report:

■  The entity must file a 
timely financial reports with 
the Auditor of State’s office in 
accordance with GAAP (Gen-
erally Accepted Accounting 
Principles);

■  The audit report does 
not contain any findings for 
recovery, material citations, 
material weaknesses, sig-
nificant deficiencies, Sin-
gle Audit finding or ques-
tioned costs;

■  The entity’s manage-
ment letter contains no com-
ments related to:

- Ethics referrals
o Questions costs less than 

$10,000
- Lack of timely report sub-

mission
- Reconciliation
- Failure to obtain a timely 

Single Audit
- Findings for recovery 

less than $100
- Public meetings or pub-

lic records

Sinclair 
College 
Trustee 
a n d  C E O 
of  Henny 
Penny Cor-
poration, 
Robert M. 
Connelly, 

was recently honored with 
the 2019 Maureen C. Grady 
Award of Special Achievement 
by the Ohio Association of 
Community Colleges.

The award recognizes com-
munity college trustees who 

have demonstrated extraor-
dinary leadership through-
out the term of their service 
as a trustee.

Connelly has served on the 
Board of Trustees of Sinclair 
Community College since 
Nov. 10, 2009.

He is currently in his sec-
ond term as a Trustee and 
has served as Sinclair’s 
Finance Committee Chair; he 
also served as Board Chair-
person and currently as the 
Chair of the college’s Stra-
tegic Planning Committee.

During Connelly’s tenure, 
Sinclair has undertaken sev-
eral significant projects that 
have proven vital to the col-
lege’s future. He has been 
instrumental in the devel-
opment and support of a 
number of innovative pro-
grams including:

■  The development of Sin-
clair’s National UAS Training 
and Certification Center. The 
center provides leading-edge 
capabilities for Unmanned 
Aerial Systems (UAS) and is 
one of the only programs in 
the nation to provide train-
ing for both manned avia-
tion and UAS.

■  Championing the expan-
sion of Sinclair’s health care 
programs, both in capacity 
and innovation, and building 
a new Ned J. Sifferlen Health 
Sciences Center.

■  Development of Sin-
clair’s Strategic Planning 
priorities and adopting a 
new mission statement and 
strategic priorities to ensure 
that Sinclair continues to 
increase its role in serving 
the community.

■  Addressing low college 
attainment for African Amer-
ican Males and leading the 
College Board in approving a 
special $1 million allocation 
designated to new student 
success initiatives aimed at 
increasing the success rates 
for African-American Males.

■  Passage of the 2017 
Montgomery County Prop-
erty tax levy at a record 74% 
of the vote.

Sinclair offers nearly 260 
accredited degrees and cer-
tificates. For more informa-
tion visit www.sinclair.edu.

BUSINESS AWARDS

Connelly

One of our region’s 
greatest growth hotspots 
is along the northern 
Montgomery County and 
Miami County borderline 
adjacent to U.S. 40. This 
important east/west travel 
lane, known to many of 
us here in Ohio as the 
National Road, was cre-
ated by Congress in 1806 
and signed into law by 
President Thomas Jeffer-
son.

From the beginning, 
long before the inter-
state routes of 70 or 80, 
this was one of the most 
important connectors of 
people and products from 
the Atlantic seaboard to 
the Midwest farm belt. 
That importance remains 
today.

The Dayton and Miami 
Valley region has certainly 
seen seismic economic 
shifts in our history, espe-
cially since the late 1960s 

and early ’70s as the 
growth in the U.S. turned 
south toward the Sunbelt.

But as of late, we have 
seen new growth in our 
downtown core and in 
suburban hotspots. Two 
such spots are along the 
Montgomery and Warren 
county line to our south, 
but also along the north as 
noted before at the Mont-
gomery and Miami county 
line.

Much of the growth 
north has been driven by 
the proximity to the Day-
ton International Airport, 
but also because U.S. 40 
is so close to the “Cross-
roads of America” at the 
intersection of interstates 
70 and 75. Businesses — 
especially those in logis-
tics and manufacturing 
industries — have awoken 
to the fact that not only 
is our marketplace close 
to a majority of America’s 
population, but our loca-
tion gives businesses the 
competitive advantages 
of shipping by truck, rail 
and air.

This advantage has 
spurred the growth of 
numerous new compa-
nies over the last five to 
six years in this part of 
our region with the clear 

opportunity of more 
growth in businesses and 
jobs in the future.

Just in the past few 
years, we have seen more 
than 2,300 new jobs in this 
area along or near U.S. 40 
with more than 4.9 million 
square feet of space hous-
ing manufacturers and dis-
tribution services. This 
growth of jobs has been 
important to the people of 
our region — our families 
and neighbors — with the 
idea that more will be com-
ing our way.

One of the challenges 
we must continue to con-
tend with is how we 
update our infrastructure 
along that corridor. The 
Dayton Area Chamber of 
Commerce has long been 
a champion of our infra-
structure needs in the 
region, including U.S. 40 
as it parallels I-70 and pro-
vides access to available 
space near the airport and 
interstates 70 and 75.

Recently, the Montgom-
ery County Transporta-
tion Improvement Dis-
trict, an organization 
spawned out of the cham-
ber, has continued to 
work with local jurisdic-
tions like Vandalia, Union, 
Dayton, Montgomery 

County, the state and oth-
ers to ensure we have the 
proper funding to expand 
and enhance this roadway 
– not just to support those 
already established com-
panies and jobs, but to 
make sure we continue to 
allow for the possibilities 
for others to seek employ-
ment and entrepreneurial 
opportunities.

The chamber works 
every day with state 
and local elected and 
appointed officials to 
make certain our needs, 
like U.S. 40 and oth-
ers, are prioritized and 
funded.

I commend our public 
sector on its vision, intel-
lect and energy to con-
tinue the push for new 
jobs in our region, espe-
cially in an area that most 
of our citizens don’t regu-
larly see or notice in their 
daily lives. We know, how-
ever, that this is a dynamic 
area in our region that 
has even greater potential 
for a positive economic 
impact for all of us. U.S. 
40 and its surrounding 
area is vital to our region’s 
economic future, and we 
must continue to support 
and prioritize its develop-
ment.

U.S. 40 improvements vital to 
keep area in north competitive

Phillip L. Parker
CAE, CCE President & CEO

CALENDAR OF EVENTS
Register for all events at 
DaytonChamber.org.

IMMIGRANT & 
REFUGEE EMPLOYER 
ROUNDTABLE SERIES: 
Oct. 8, 11:30 a.m. to 1:30 
p.m., Montgomery County 
Business Solutions Center; 
1435 Cincinnati St., Suite 
300, Dayton. Topic: Employer 

exchange

2019 WORKPLACE 
DIVERSITY & INCLUSION 
FORUM: 
Oct. 10, 7:30 a.m. to 1 p.m., 
Sinclair Conference Center; 
444 W. Third St., Dayton. 
Topic: Start Where You Are

GENERATION DAYTON 

GET OUT & GIVE BACK: 
MUSIC BINGO: 
Oct. 15, 5:30 to 8:30 p.m., 
the Brightside; 905 E. Third 
St., Suite B, Dayton

GENERATION DAYTON 
SPEAKER SERIES:
Oct. 29, 5:30 to 7:30 p.m., 
OneFifteen, 257 Hopeland 
St., Dayton. Speaker: Cailin 

Falato, OneFifteen

67TH ANNUAL SAFETY 
CONFERENCE & 
SYMPOSIUM: 
Oct. 30, 7:30 a.m. to 4 
p.m., Sinclair Conference 
Center, 444 W. Third St., 
Dayton. Keynote: “Workplace 
Violence From a Personal 
Perspective”

ECONOMIC INDICATORS

“We’re looking at Center-
ville, Englewood, the UD 
area, Kettering ... we’re look-
ing all over the Dayton area,” 
Garyen Denning, manag-
ing partner of Lexington, 
Kentucky-based Cool Dough 
Development, the southwest 
Ohio franchisee for MOD 
Pizza, told us at the time.

MOD Pizza did indeed 
open two Dayton-area loca-
tions in 2017, in Englewood 
and Centerville. Last week-
end, on Saturday, Sept. 14, 
the chain’s Cornerstone of 
Centerville location shut 
down abruptly. Messages 
left with MOD Pizza corpo-
rate officials, and with local 
franchisee Cool Dough Devel-
opment, this week seeking 
comment on the factors that 
led to the Centerville closing 
and the future of the Engle-
wood pizza shop, went unan-
swered.

The Englewood MOD Pizza 
location remains open and 
operating, business as usual, 
its employees say.

PizzaFire, meanwhile, 
opened a restaurant on Far 
Hills Avenue in Kettering in 
October 2016, even before 

MOD Pizza entered the 
market. But that store shut 
down in January 2018, with-
out explanation, and Pizza- 
Fire’s plans for a quick expan-
sion in the Dayton-area mar-
ket have not been revived.

Blaze Pizza opened a loca-
tion on Mason-Montgom-
ery Road in Mason, which 
remains open and operat-
ing. But it never entered the 
Dayton-area market.

Rapid Fired Pizza stands 
in stark contrast to its com-
petitors, at least in the Day-
ton area. The Kettering-based 
chain — co-founded by Ray 
Wiley, who also co-founded 
Hot Head Burritos and who 
has operated multiple Sub-
way sandwich locations — 
started fast in 2015, and has 
stayed in expansion mode 
since opening that first Wash-

ington Twp. store.
Today, Rapid Fired oper-

ates 34 stores in six states, 
including 10 restaurants in 
the Dayton area. And it is 
gearing up to open its 11th 
local store on Brown Street 
near the University of Day-
ton campus, perhaps as early 
as this month.

A 12th Dayton-area loca-
tion is coming to the Kroger 
store in Austin Landing in 
Miami Twp. Outside of Day-
ton, and in other states, doz-
ens more Rapid Fired Pizzas 
are in the works, Wiley says.

How has Rapid Fired 
defended its turf so effec-
tively?

“I think we have done a 
good job with marketing, 
which I believe has helped 
us in competing with MOD 
and other pizza concepts,” 

Wiley said.
The chain also has adapted 

effectively, adding fami-
ly-style pizzas to its origi-
nal lineup of personal-sized 
pizzas; obtaining licenses to 
serve craft beer, wine and 
margaritas; and adding spe-
cialty items such as desserts 
and a gluten-free, low-carb 
pizza crust.

Delivery is available via 
DoorDash, GrubHub and 
Uber Eats at Rapid Fired 
locations based on availabil-
ity. The pace of Rapid Fired’s 
expansion in the Dayton area 
is about to slow down.

“We feel we have enough 
locations in Dayton to ser-
vice the area,” Wiley said.

The market for quick-serve 
pizza has not necessarily 
cooled, the Rapid Fired Pizza 
co-founder said. “But I will 
say, with so much pizza in 
the market, having the right 
location is very important.”

Asked via email if Rapid 
Fired had kicked its compe-
tition’s collective rear end in 
the Dayton market, Wiley 
replied, “Hmmm. Maybe.”

The comment was fol-
lowed by a smile-face emoji.

Contact this reporter at 937-
225-7355 or email Mark.
Fisher@coxinc.com.

Rapid
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Rita 
McClure 
preparing a 
customer’s 
order at 
Rapid Fired 
Pizza in 
Springfield. 
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has grown from fewer than 
200 participating compa-
nies nationwide to nearly 
3,000 last year.

The numbers keep rising. 
Last year in the Dayton area, 
51 DRMA-member compa-
nies opened their doors to 
school field trips, with 64 
companies total hosting open 
houses. About 4,300 stu-
dents from 60 schools and 
five home-school groups took 
part locally.

This year, DRMA’s goal is to 
have 55 DRMA-member open 
houses, and it appears the 
association will reach that.

“We never know (the num-
ber of ) students until after 
the fact, but we have no rea-
son to think it will be less 
than last year,” Erbaugh said.

Indeed, participation num-
bers have never fallen, at 
least in Dayton.

UD’s Fastlane partners 
with Erbaugh and the DRMA 
team in planning the day 
all year for the day. Rater-
mann said it’s not unusual 

to schedule participating 
companies in March, seven 
months before Manufactur-
ing Day.

“It’s a whole-year thing 
for us,” he said.

He believes the “real sweet 
spot” to reach students are 
the junior high and early high 
school years, when planning 
for a possible career begins 
to slowly coalesce for some.

Reach them at the right 
time, and perhaps the stu-
dents will consider a STEM 
(science, technology, engi-
neering and math) study 
path or a field that doesn’t 
require a college degree, 
organizers hope.

“Get kids out of classrooms 
and into a school bus, and 
get that bus into a parking 
lot,” Ratermann said. “Have 
those kids go into a manu-
facturing facility and see 
real-world manufacturing 
processes.”

“It’s the same message,” 
Erbaugh said. “It’s all about 
getting primarily students 
and educators and parents 
in to see what contemporary 
manufacturing is all about.”
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